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Loose-leaf Edition Marketing - Roger Kerin 2010-01-15
Marketing 10/e by Kerin, Hartley and Rudelius continues a tradition of
leading the market with contemporary, cutting-edge content presented in
a conversational student-oriented style, supported by the most
comprehensive, innovative, and useful supplement package available.
This text and package is designed to meet the needs of a wide spectrum
of faculty—from the professor who just wants a good textbook and a few
key supplements, to the professor who wants a top-notch fully integrated
multimedia program. Marketing utilizes a unique, innovative, and
effective pedagogical approach developed by the authors through the
integration of their combined classroom, college, and university
experiences. The elements of this approach have been the foundation for
each edition of Marketing and serve as the core of the text and its
supplements as they evolve and adapt to changes in student learning
styles, the growth of the marketing discipline, and the development of
new instructional technologies. The distinctive features of the approach
are illustrated below: High Engagement Style - Easy-to-read, interactive,
writing style that engages students through active learning techniques.
Personalized Marketing - A vivid and accurate description of businesses,
marketing professionals, and entrepreneurs—through cases, exercises,
and testimonials—that allows students to personalize marketing and
identify possible career interests. Marketing Decision Making – The use
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of extended examples, cases, and videos involving people making
marketing decisions. Integrated Technology - The use of powerful
technical resources and learning solutions. Traditional and
Contemporary Coverage - Comprehensive and integrated coverage of
traditional and contemporary concepts. Rigorous Framework - A
pedagogy based on the use of Learning Objectives, Learning Reviews,
Learning Objectives Reviews, and supportive student supplements.
Strategic Marketing Management - The Framework, 10th Edition Alexander Chernev 2019-01-01
Strategic Marketing Management: The Framework outlines the
essentials of marketing theory and offers a structured approach to
identifying and solving marketing problems. This book presents a
strategic framework to guide business decisions involving the
development of new offerings and the management of existing products,
services, and brands.
International Marketing - Catherine Sutton-Brady 2010-09-23
This second Asia Pacific edition of International Marketing continues to
offer up-to-date examples from Australia, New Zealand and throughout
the Asia Pacific region alongside an international perspective to provide
a truly global context. The text examines the unique conditions in which
businesses from this region operate, concentrating on the challenges
that face marketers. Students are provided with a comprehensive
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overview of both the theory and application of international marketing,
including an examination of the distinct issues that affect a range of
enterprises from start-up operations to small, medium and multinational
firms. The ongoing concerns of the environment and the sustainability of
business are integrated throughout the text. Other important emergent
areas affecting the practice of international marketing, such as corporate
social responsibility and the dominance of social media and e-commerce
are also discussed. To aid class discussions, short case studies are
presented at the end of each chapter as well as a case for more extensive
analysis at the end of each part. To encourage a learn by doing approach,
additional activities for students are available from the companion
website: www.cengage.com.au/czinkota2e
Localizing Global Marketing Strategies: Emerging Research and
Opportunities - Harvey, Janell NaKia 2019-10-25
Years of technological advancements have made it possible for the
smallest of trades to develop their companies to sell their products all
over the world. Global marketing initiatives allow a business to adapt its
services and products to nations outside of its origin, increasing its
annual earnings and success. However, companies must first implement
worldwide marketing programs that consider cultural dimensions and
customs. Localizing Global Marketing Strategies: Emerging Research
and Opportunities is a collection of innovative research on trends and
strategies that are necessary to ensure the success of global marketing
and identify the means of global market entry. While highlighting topics
including branding, consumer management, and joint ventures, this book
is ideally designed for administrators, marketers, managers, executives,
entrepreneurs, industry professionals, researchers, academicians, and
students seeking current research on establishing long-lasting global
marketing plans for a variety of industries.
Marketing Research - Carl D. McDaniel 2002
Marketing Research provides comprehensive information on both the
quantitative methods used in marketing research and the many
considerations a manager faces when interpreting and using market
research findings. Marketing research hot topics are featured, including
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competitive intelligence, published secondary data and the Internet, and
marketing research suppliers and users. Each chapter helps you explore
ethical dilemmas related to the topics discussed, the uses and needs for
marketing research across business functions, and how to use the
Internet to gather marketing research data in an efficient, cost-effective
manner. By focusing on the managerial aspects of marketing research,
this book provides you with both the tools to conduct marketing
research, as well as those to interpret the results and use them
effectively as a manager.
Marketing - Roger A. Kerin 2021
"Marketing: The Core utilizes a unique, innovative, and effective
pedagogical approach developed by the authors through the integration
of their combined classroom, college, and university experiences. The
elements of this approach have been the foundation for each edition of
Marketing: The Core and serve as the core of the text and its
supplements as they evolve and adapt to changes in student learning
styles, the growth of the marketing discipline, and the development of
new instructional technologies"-The Image of the City - Kevin Lynch 1964-06-15
The classic work on the evaluation of city form. What does the city's form
actually mean to the people who live there? What can the city planner do
to make the city's image more vivid and memorable to the city dweller?
To answer these questions, Mr. Lynch, supported by studies of Los
Angeles, Boston, and Jersey City, formulates a new
criterion—imageability—and shows its potential value as a guide for the
building and rebuilding of cities. The wide scope of this study leads to an
original and vital method for the evaluation of city form. The architect,
the planner, and certainly the city dweller will all want to read this book.
Handbook of Research on Global Business Opportunities Christiansen, Bryan 2014-10-31
In the modern globalized economy, it is important for businesses of all
sizes to take advantage of the opportunity to enter diverse markets
around the world. Through an international presence, organizations can
remain competitive. The Handbook of Research on Global Business
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Opportunities combines comprehensive viewpoints and research on
various business enterprises from around the world in companies of all
sizes and models, discussing different aspects and concerns in the global
business environment such as corruption, taxation, supply chain
management, and economic impacts. This handbook is an essential
reference source for business executives from both large and small firms,
business scholars, researchers, academics, students, and professionals.
Advanced Theory and Practice in Sport Marketing - Eric C. Schwarz
2017-12-18
Effective marketing is essential for any successful sport organization,
from elite international teams to local leagues. Now in a fully revised and
updated third edition, Advanced Theory and Practice in Sport Marketing
is still the only text to introduce key theory and best practice at an
advanced level. This new edition goes beyond the introductory marketing
course by exploring advanced marketing theories related to social
responsibility, global issues, information systems, consumer behavior,
product management, logistics, sales, promotions, and
social/digital/mobile media. New to the edition are sections on branding,
destination marketing, and performance evaluation that demonstrate
how to measure impacts through sport marketing and how to use
analytics to determine sport marketing success. Every chapter contains
extended case studies and theory-to-practice insights from marketing
professionals around the world and a companion website includes an
impressive array of additional teaching and learning resources.
Advanced Theory and Practice in Sport Marketing goes further than any
other textbook to prepare students for the real world of sport marketing.
It is essential reading for any upper-level undergraduate or postgraduate
course in sport marketing or sport business.
Marketing with Connect Plus - Roger Kerin 2010-05-28

This systematically organized text, now in its second edition, gives an indepth analysis of the multidimensional aspects of strategic marketing.
Comprising a harmonious blend of theoretical aspects and real-world
applications, the book presents the framework that governs a firm's
strategic decisions in the area of marketing. Divided into five parts, the
text attempts to provide an explanation and critical analysis of the core
concepts that have driven the growth and development of the subject for
decades. At the same time, emerging concepts that would shape the
scope of the subject have also been highlighted. The book is specifically
written for the students who pursue academic and professional
programmes in marketing, management and business studies. KEY
FEATURES • Provides case studies in the context of Indian business at
the end of each chapter to reinforce the understanding of the theory. •
Comprises glossary of terms in addition to chapter-end summary,
exercises and references. • Emphasizes self-study approach by
explaining complex issues in a simple and student-friendly manner. NEW
TO THE SECOND EDITION • Entirely revamped and updated to make
the book an effective teaching and learning resource. • New chapters on
‘Service Marketing Strategies’, ‘Global Marketing Strategies’ and
‘Internal Marketing: A Tool for Implementation’. • Inclusion of several
new sections throughout the text as per the latest development in the
field. TARGET AUDIENCE • Marketing MBA •
(Specialisation–Marketing)
Advertising and Promotion - George Edward Belch 2004
The Marketing Bible - Michelle Winfrey 2020-02-03
As marketers and digital nomads, we pride ourselves on coming up with
fresh ideas. This is how we stay relevant, and it's how we grow in our
careers.So, where do some of the most brilliant marketing minds get
their inspiration? From other brilliant minds, of course.Hopefully, these
marketing-related words of wisdom in this book will transform your
business and the way you think about marketing, advertising, branding,
SEO, lead generation, content creation, storytelling, social media,
creativity, innovation, and more.Tags: marketing booksmarketing for

Management 9e - Angelo Kinicki 2019-03-21
STRATEGIC MARKETING : MAKING DECISIONS FOR STRATEGIC
ADVANTAGE, SECOND EDITION - Sahaf, Musadiq A. 2019-07-01
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Principles and Practice of Marketing - Jim Blythe 2013-11-05
When you think of marketing you may think of the adverts that pop up at
the side of your screen or the billboards you see when you're out - all
those moments in the day when somebody is trying to grab your
attention and sell you something! Marketing is about advertising and
communications in part, but it's also about many other things which all
aim to create value for customers, from product research and innovation
to after-care service and maintaining relationships. It's a rich and
fascinating area of management waiting to be explored - so welcome to
Marketing! Jim Blythe's Principles and Practice of Marketing will ease
you into the complexities of Marketing to help you achieve success in
your studies and get the best grade. It provides plenty of engaging reallife examples, including brands you know such as Netflix and PayPal marketing is not just about products, but services too. Marketing
changes as the world changes, and this textbook is here to help, keeping
you up to speed on key topics such as digital technologies, globalization
and being green. The companion website offers a wealth of resources for
both students and lecturers and is available at
www.sagepub.co.uk/blythe3e. An electronic inspection copy is also
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available for instructors.
Looseleaf for Marketing: The Core - Steven W. Hartley 2019-01-29
Marketing: The Core is a more brief, 18-chapter version of the
Kerin/Hartley Marketing 14e product, the most rigorous and robust
program on the market. The Core 8e also continues to demonstrate the
authors’ commitment to engagement, leadership, and innovation:
Engagement in class-tested, active learning activities to help instructors
illustrate textbook concepts as well as examples throughout featuring
real people, cases and companies throughout. Media-enhanced PPT
slides, alternate cases, and a 5,000+ item test bank are included in the
comprehensive instructor resource suite. Leadership in leading, current
content and conversational writing style, with new emphasis on
marketing metrics and data-driven decision-making, with hyperlinked
assignments throughout to easily correlate activities. Innovation in
outcomes-oriented Connect®, a highly reliable, easy-to-use homework
and learning management solution that embeds learning science and
award-winning adaptive tools to improve student results.
Civic Education and the Future of American Citizenship - Elizabeth
Kaufer Busch 2013
Lack of civic knowledge, ignorance about the U.S. Constitution, and
general ambivalence about education threaten the fiber of this nation.
The remedy to this malaise, advocated in various ways by a diverse group
of contributors, is a well-rounded, liberal education that prepares
citizens to participate in a free republic.
Core Concepts of Marketing - John J. Burnett 2003-06-12
Services Marketing Interactive Approach - Raymond P. Fisk 2013-02-15
Interactive Services Marketing covers the essentials of services
marketing--with particular emphasis on the theater model and the impact
of technology. The text features a dynamic approach to human
interactions--both in face-to-face communication and in connections
through technology. The Third Edition focuses on interactions in service
environments. The concise text is fully supported by a robust web site,
enabling instructors to reinforce the emphasis on technology and
marketing-10th-edition-kerin
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allowing students to interact with both the printed text and online
material. Pedagogical tools include chapter-opening vignettes, margin
notes, end-of-chapter summaries and conclusions, exercises, and Internet
activities. Available with InfoTrac Student Collections
http://gocengage.com/infotrac. Important Notice: Media content
referenced within the product description or the product text may not be
available in the ebook version.
Selling - Barton A. Weitz 1999-09-01
Branding the Candidate: Marketing Strategies to Win Your Vote Lisa D. Spiller 2011-07-15
American voters will be empowered by this revealing, behind-the-scene
exposé of the marketing strategies and tactics political candidates use to
win their hearts, minds, donations, and votes. • "Promise meters" with
which to evaluate candidate campaign promises and marketing
strategies • Charts and tables that summarize information about political
marketing, including presidential campaign slogans, political fundraising
regulations, and results • Sidebars highlighting campaign quotes and
calling out key points • Enlightening, chapter-by-chapter summaries of
lessons learned to empower voters to resist political campaign marketing
manipulation
Health Care Marketing - Fortenberry 2009-01-28
Health Care Marketing: Tools and Techniques provides the reader with
essential tips, strategies, tools and techniques for successful marketing
in the health care industry. Complete with summary questions and
learning objectives, this book is a must-have resource for anyone
interested in health care marketing. Important Notice: The digital edition
of this book is missing some of the images or content found in the
physical edition.
Marketing - Frederick Gerard Crane 2017-02-14
The Tenth Canadian Edition of Marketing provides students with a solid
foundation of marketing principles that they need to become successful
marketers in today's competitive business world. Written in an engaging,
student friendly style with a strong pedagogical framework, Crane
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Marketing has been updated to reflect cutting edge topics, and exciting
examples of marketing in Canada and around the world.
Marketing - Roger A. Kerin 2007
MARKETING: THE CORE, 2/e by Kerin, Berkowitz, Hartley, and Rudelius
continues the tradition of cutting-edge content and student-friendliness
set by Marketing 8/e, but in a shorter, more accessible package. The
Core distills Marketingâ€™s 22 chapters down to 18, leaving instructors
just the content they need to cover the essentials of marketing in a single
semester. Instructors using The Core also benefit from a full-sized
supplements package. The Core is more than just a "baby Kerin"; it
combines great writing style, currency, and supplements into the ideal
package.
Business to Business Marketing Management - Alan Zimmerman
2017-09-25
Business to business markets are considerably more challenging than
consumer markets and as such demand a more specific skillset from
marketers. Buyers, with a responsibility to their company and specialist
product knowledge, are more demanding than the average consumer.
Given that the products themselves may be highly complex, this often
requires a sophisticated buyer to understand them. Increasingly, B2B
relationships are conducted within a global context. However all
textbooks are region-specific despite this growing move towards global
business relationships – except this one. This textbook takes a global
viewpoint, with the help of an international author team and cases from
across the globe. Other unique features of this insightful study include:
placement of B2B in a strategic marketing setting; full discussion of
strategy in a global setting including hypercompetition; full chapter on
ethics and CSR early in the text; and detailed review of global B2B
services marketing, trade shows, and market research. This new edition
has been fully revised and updated with a full set of brand new case
studies and features expanded sections on digital issues, CRM, and social
media as well as personal selling. More selective, shorter, and easier to
read than other B2B textbooks, this is ideal for introduction to B2B and
shorter courses. Yet, it is comprehensive enough to cover all the aspects
marketing-10th-edition-kerin

of B2B marketing any marketer needs, be they students or practitioners
looking to improve their knowledge.
Entrepreneurial Marketing - Robert D. Hisrich 2018-10-26
One key for success for an entrepreneur is to obtain sales (revenue) and
profits as quickly as possible upon launching the venture.
Entrepreneurial Marketing focuses on this and the essential elements of
success in order to achieve these needed sales and revenues and then
grow the company. The authors build a comprehensive, state-of-the-art
picture of entrepreneurial marketing issues, providing major theoretical
and empirical evidence that offers a clear, concise view of the
field.Through an international approach that combines both theoretical
and empirical knowledge on entrepreneurship and marketing, this book
informs and enhances an entrepreneurs' creativity, their ability to bring
innovations to the market and their willingness to face risk and change
the world. Key components addressed include: identifying and selecting
the market, determining the consumer needs cost-effectively, executing
the basic elements of the marketing mix (product, price, distribution, and
promotion) and competing successfully in the domestic and global
markets by implementing a sound marketing plan. Numerous illustrative
examples bring the content to life. The mix of theoretical content,
examples, empirical analyses and case studies, make this book an
excellent resource for students, professors, researchers, practitioners,
and policymakers all over the world.
Marketing - Steven Hartley 2010-01-13
Marketing 10/e by Kerin, Hartley and Rudelius continues a tradition of
leading the market with contemporary, cutting-edge content presented in
a conversational student-oriented style, supported by the most
comprehensive, innovative, and useful supplement package available.
This text and package is designed to meet the needs of a wide spectrum
of faculty—from the professor who just wants a good textbook and a few
key supplements, to the professor who wants a top-notch fully integrated
multimedia program. Marketing utilizes a unique, innovative, and
effective pedagogical approach developed by the authors through the
integration of their combined classroom, college, and university
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experiences. The elements of this approach have been the foundation for
each edition of Marketing and serve as the core of the text and its
supplements as they evolve and adapt to changes in student learning
styles, the growth of the marketing discipline, and the development of
new instructional technologies. The distinctive features of the approach
are illustrated below: High Engagement Style - Easy-to-read, interactive,
writing style that engages students through active learning techniques.
Personalized Marketing - A vivid and accurate description of businesses,
marketing professionals, and entrepreneurs—through cases, exercises,
and testimonials—that allows students to personalize marketing and
identify possible career interests. Marketing Decision Making – The use
of extended examples, cases, and videos involving people making
marketing decisions. Integrated Technology - The use of powerful
technical resources and learning solutions. Traditional and
Contemporary Coverage - Comprehensive and integrated coverage of
traditional and contemporary concepts. Rigorous Framework - A
pedagogy based on the use of Learning Objectives, Learning Reviews,
Learning Objectives Reviews, and supportive student supplements.
Consumer Behavior - Delbert Hawkins 2009

reflect this new, dynamic business landscape. Updates include: A
consideration of social media imperatives on SME marketing; Discussion
of forms of capital formation and deployment for marketing
effectiveness, including crowdfunding; Updated international case
studies drawn from diverse backgrounds; Hands-on practical
explorations based on real-life tasks to encourage deeper understanding.
This book is perfect for students studying SMEs, Marketing and
Enterprise at both advanced undergraduate and postgraduate levels, as
well as professionals looking to obtain the required knowledge to operate
their businesses in this increasingly complex and turbulent marketing
environment.
Arts Management - Carla Walter 2015-05-22
Arts Management is designed as an upper division undergraduate and
graduate level text that covers the principles of arts management. It is
the most comprehensive, up to date, and technologically advanced
textbook on arts management on the market. While the book does
include the background necessary for understanding the global arts
marketplace, it assumes that cultural fine arts come to fruition through
entrepreneurial processes, and that cultural fine arts organizations have
to be entrepreneurial to thrive. Many cases and examples of successful
arts organizations from the Unites States and abroad appear in every
chapter. A singular strength of Arts Management is the author's skilful
use of in-text tools to facilitate reader interest and engagement. These
include learning objectives, chapter summaries, discussion questions and
exercises, case studies, and numerous examples and cultural spotlights.
Online instructor's materials with PowerPoints are available to adopters.
Macroeconomics for Today - Irvin B. Tucker 2016-01-01
A unique textual and visual learning system, colorful graphs, and
causation chains clarify concepts. The book presents and reinforces core
concepts, then gives opportunities to immediately assess your
comprehension. Readers study the latest economic information on
economic growth, income distribution, federal deficits, environmental
issues, and other developments in economics today with an engaging,
easy-to-follow format that applies principles to everyday life. Important

Entrepreneurship Marketing - Sonny Nwankwo 2020-02-26
Small and medium-sized enterprises (SMEs) dominate the market in
terms of sheer number of organisations; yet, scholarly resource materials
to assist in honing skills and competencies have not kept pace. This well
renowned textbook guides students through the complexities of
entrepreneurship from the unique perspective of marketing in SME
contexts, providing a clear grounding in the principles, practices,
strategies, challenges, and opportunities faced by businesses today.
SMEs now need to step up to the terrain of mobile marketing and
consumer-generated marketing and utilise social media marketing tools.
Similarly, the activities of various stakeholders in SME businesses like
start-up accelerators, business incubators, and crowdfunding have now
gained more prominence in SME activities. This second edition advances
grounds covered in the earlier edition and has been fully updated to
marketing-10th-edition-kerin
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Notice: Media content referenced within the product description or the
product text may not be available in the ebook version.
Gemstone Quilts - Martha Jane Kinman 2020-10-25
Add dimension and luminosity to your quilts with gorgeous gemstone
piecing! Learn the basics of abstraction and color theory as you piece
stunning works of art with gem quilt expert MJ Kinman. After years of
perfecting her technique, Kinman explains freezer paper piecing in
brilliant detail with jewel quilting ideas to help you express your own
creativity. Get helpful advice on fabric selection and quilting patterns to
illuminate each cut. A sample gem quilt pattern helps you practice as you
follow along step by step. Then find your own muse and bring any
gemstone to life in exquisite detail. Just as gems can sparkle and glow in
a million different ways, you’ll be inspired by the author’s work and a
gallery of student quilts to help you let go of perfection and embrace the
chaos of color and light.
Marketing for Entrepreneurs - Frederick G. Crane 2021-08-25
Provide your students with practical insights, strategies, and tips on how
applying marketing concepts can increase the chances of new venture
success
Strategic Marketing Problems - Roger A. Kerin 2007
For courses in Marketing Strategy, Marketing Management, and
Strategic Marketing. The premier marketing strategy and management
casebook in the world.
Health Care Marketing: Tools and Techniques - John L. Fortenberry
Jr. 2009-01-28
Health Care Marketing: Tools and Techniques provides the reader with
essential tips, strategies, tools and techniques for successful marketing
in the health care industry. Complete with summary questions and
learning objectives, this book is a must-have resource for anyone
interested in health care marketing. Important Notice: The digital edition
of this book is missing some of the images or content found in the
physical edition.
Pricing Strategies - Robert M. Schindler 2011-10-11
Written by a leading pricing researcher, Pricing Strategies makes this
marketing-10th-edition-kerin

essential aspect of business accessible through a simple unified system
for the setting and management of prices. Robert M. Schindler
demystifies the math necessary for making effective pricing decisions.
His intuitive approach to understanding basic pricing concepts presents
mathematical techniques as simply more detailed specifications of these
concepts.
Principles of Marketing - Gary M. Armstrong 2018
An introduction to marketing concepts, strategies and practices with a
balance of depth of coverage and ease of learning. Principles of
Marketing keeps pace with a rapidly changing field, focussing on the
ways brands create and capture consumer value. Practical content and
linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The latest
edition enhances understanding with a unique learning design including
revised, integrative concept maps at the start of each chapter, end-ofchapter features summarising ideas and themes, a mix of mini and major
case studies to illuminate concepts, and critical thinking exercises for
applying skills.
Sales Management Political Marketing in the United States - Jennifer Lees-Marshment
2014-08-28
Political Marketing in the United States explores how politicians and
parties utilize marketing concepts and tools, providing an up-to-date and
broad overview of how marketing permeates U.S. politics. The volume
focuses on current and recent elections and leaders, and covers a range
of topics, including market research, marketing parties and volunteers,
strategy and branding, communications, delivery, and marketing in
government. The main themes and objectives of the book are to cover:
New and emerging trends in political marketing practice Analysis of a
broad range of political marketing aspects Empirical examples as well as
useful theoretical frameworks Discussion of state/local level as well as
presidential politics This is the first comprehensive treatment of the
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subject available and captures the field as it is rapidly growing. It is a
must-read for students and scholars of political parties, political
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communication, applied politics, and elections.
Marketing Management - S.H.H. Kazmi 2007
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