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Corporate Sustainability, Social Responsibility and Environmental Management - Mark Anthony
Camilleri 2017-02-27
This book provides a concise and authoritative guide to corporate social responsibility (CSR) and related
paradigms, including environmental responsibility, corporate sustainability and responsibility, creating
shared value, strategic CSR, stakeholder engagement, corporate citizenship, business ethics and corporate
governance, among others. It is primarily intended for advanced undergraduate and / or graduate students.
Moreover, it is highly relevant for future entrepreneurs, small business owners, non-profit organisations
and charitable foundations, as it addresses the core aspects of contemporary strategies, public policies and
practices. It also features case studies on international policies and principles, exploring corporate
businesses’ environmental, social and governance reporting. “Mark Camilleri’s new book provides an
excellent overview of the eclectic academic literature in this area, and presents a lucid description of how
savvy companies can embed themselves in circular systems that reduce system-wide externalities, increase
economic value, and build reputation. A valuable contribution.” Charles J. Fombrun, Founder of Reputation
Institute and a former Professor of Management at New York University and The Wharton School,
University of Pennsylvania, USA “I am pleased to recommend Dr. Camilleri’s latest book, Corporate
Sustainability, Social Responsibility, and Environmental Management. The book is a rich source of thought
for everyone who wants to get deeper insights into this important topic. The accompanying five detailed
case studies on a wide array of corporate sustainable and responsible initiatives are helpful in
demonstrating how theoretical frameworks have been implemented into practical initiatives. This book is a
critical companion for academics, students, and practitioners.” Adam Lindgreen, Professor and Head of
Department of Marketing, Copenhagen Business School, Denmark “This book is an essential resource for
students, practitioners, and scholars. Dr. Mark Camilleri skillfully delivers a robust summary of research on
the business and society relationship and insightfully points to new understandings of and opportunities for
responsible business conduct. I highly recommend Corporate Sustainability, Social Responsibility, and
Environmental Management: An Introduction to Theory and Practice with Case Studies." Diane L. Swanson,
Professor and Chair of Distinction in Business Administration and Ethics Education at Kansas State
University, KS, USA "Mark’s latest book is lucid, insightful, and highly useful in the classroom. I strongly
recommend it." Donald Siegel, Dean of the School of Business and Professor of Management at the
University at Albany, State University of New York, NY, USA “The theory and practice of corporate
sustainability, social responsibility and environmental management is complex and dynamic. This book will
help scholars to navigate through the maze. Dr Camilleri builds on the foundations of leading academics,
and shows how the subject continues to evolve. The book also acknowledges the importance of CSR 2.0 - or
transformative corporate sustainability and responsibility - as a necessary vision of the future.” Wayne
Visser, Senior Associate at Cambridge University, UK. He is the author of CSR 2.0: Transforming Corporate
Sustainability & Responsibility and Sustainable Frontiers: Unlocking Change Through Business, Leadership
and Innovation "Corporate Sustainability, Social Responsibility and Environmental Management: An
Introduction to Theory and Practice with Case Studies" provides a useful theoretical and practical overview
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of CSR and the importance of practicing corporate sustainability.” Geoffrey P. Lantos, Professor of Business
Administration, Stonehill College. Easton, Massachusetts, USA “This book offers a truly comprehensive
guide to current concepts and debates in the area of corporate responsibility and sustainability. It gives
helpful guidance to all those committed to mainstreaming responsible business practices in an academically
reflected, yet practically relevant, way.” Andreas Rasche, Professor of Business in Society, Copenhagen
Business School, Denmark “A very useful resource with helpful insights and supported by an enriching set
of case studies.” Albert Caruana, Professor of Marketing at the University of Malta, Malta and at the
University of Bologna, Italy “A good overview of the latest thinking about Corporate Social Responsibility
and Sustainable Management based on a sound literature review as well as useful case studies. Another
step forward in establishing a new business paradigm.” René Schmidpeter, Professor of International
Business Ethics and CSR at Cologne Business School (CBS), Germany “Dr. Camilleri's book is a testimony
to the continuous need around the inquiry and advocacy of the kind of responsibility that firms have
towards societal tenets. Understanding how CSR can become a modern manifestation of deep engagement
into socio-economic undercurrents of our firms, is the book's leading contribution to an important debate,
that is more relevant today than ever before." Mark Esposito, Professor of Business and Economics at
Harvard University, MA, USA “Mark’s book is a great addition to the literature on CSR and EM; it will fill
one of the gaps that have continued to exist in business and management schools, since there are
insufficient cases for teaching and learning in CSR and Environmental Management in Business Schools
around the globe.” Samuel O. Idowu, Senior Lecturer in Accounting at London Metropolitan University, UK;
Professor of CSR at Nanjing University of Finance and Economics, China and a Deputy CEO, Global
Corporate Governance Institute, USA “Corporate Social Responsibility has grown from 'nice to have' for big
companies to a necessity for all companies. Dr Mark Camilleri sketches with this excellent book the current
debate in CSR and CSR communication and with his cases adds valuable insights in the ongoing
development and institutionalization of CSR in nowadays business.” Wim J.L. Elving, Professor at the
University of Amsterdam, Netherlands
Business Law I Essentials - MIRANDE. DE ASSIS VALBRUNE (RENEE. CARDELL, SUZANNE.)
2019-09-27
A less-expensive grayscale paperback version is available. Search for ISBN 9781680923018. Business Law I
Essentials is a brief introductory textbook designed to meet the scope and sequence requirements of
courses on Business Law or the Legal Environment of Business. The concepts are presented in a
streamlined manner, and cover the key concepts necessary to establish a strong foundation in the subject.
The textbook follows a traditional approach to the study of business law. Each chapter contains learning
objectives, explanatory narrative and concepts, references for further reading, and end-of-chapter
questions. Business Law I Essentials may need to be supplemented with additional content, cases, or
related materials, and is offered as a foundational resource that focuses on the baseline concepts, issues,
and approaches.
Global Environmental Health in the 21st Century - Institute of Medicine 2007-02-08
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Biological threats like SARS and natural disasters like the tsunami in Indonesia have devastated entire
regions, and quickly exhausted budgetary resources. As the field of environmental health continues to
evolve, scientists and others must focus on gaining a better understanding of the links between human
health and various environmental factors, and on creating new paradigms and partnerships needed to
address these complex environmental health challenges facing society. Global Environmental Health in the
21st Century: From Governmental Regulations to Corporate Social Responsibility: Workshop Summary
discusses the role of industry in environmental health, examines programs designed to improve the overall
state of environmental health, and explores how governmental and corporate entities can collaborate to
manage this industry. Stakeholders in both the public and private sectors are looking for viable solutions as
the complexity of societal problems and risks associated with management and varying regulatory
standards continue to increase. Global Environmental Health in the 21st Century draws critical links and
provides insight into the current shape of global environmental health. The book recommends expanding
environmental management systems (EMS) to encompass a more extensive global network. It also provides
a complete assessment of the benefits and costs resulting from implementation of various environmental
management systems.
Firm Value - Paolo Saona Hoffmann 2018-08-01
This edited volume aims to discuss the most contemporary state of the determinants of the firm value. This
book presents theoretical works as well as empirical studies that contrast the arguments offered by the
leading, ground-breaking theories on the firm value. What variables determine the firm value? Are these
determinants controllable or uncontrollable by the managers of the companies? Is the impact of corporate
governance systems on the firm value symmetrical between different institutional contexts? Do the financial
reports affect the value of the firm? What role does corporate social responsibility play as a determinant of
the firm value? These and other questions are analyzed and scrutinized step by step throughout this book.
The Market for Virtue - David Vogel 2007-05-01
In the highly praised The Market for Virtue, David Vogel presents a clear, balanced analysis of the
contemporary corporate social responsibility (CSR) movement in the United States and Europe. In this
updated paperback edition, Vogel discusses recent CSR initiatives and responds to new developments in
the CSR debate. He asserts that while the movement has achieved success in improving some labor, human
rights, and environmental practices in developing countries, there are limits to improving corporate
conduct without more extensive and effective government regulation. Put simply, Vogel believes that there
is a market for virtue, but it is limited by the substantial costs of socially responsible business behavior.
Praise for the cloth edition: "The definitive guide to what corporate social responsibility can and cannot
accomplish in a modern capitalist economy."—Robert B. Reich, Brandeis University, and former U.S.
Secretary of Labor "Vogel raises a number of excellent points on the present and future of CSR."—Working
Knowledge, Harvard Business School "A useful corrective to the view that CSR alone is the full answer to
social problems."—Business Ethics "The study combines sound logic with illustrative cases, and advances
the sophistication of the CSR debate considerably." —John G. Ruggie, Harvard University, co-architect of
UN Global Compact
Occupational Outlook Handbook - United States. Bureau of Labor Statistics 1976
Leveraging Corporate Responsibility - C. B. Bhattacharya 2011-09-15
This book shows how companies can maximize the value of their CR initiatives by fostering strong
stakeholder relationships.
Corporate Social Responsibility and Sustainable Business - Alessia D'Amato 2009-01-01
Organizations have developed a variety of strategies for dealing with the intersection of societal needs, the
natural environment, and corresponding business imperatives. At one end of the continuum are
organizations that do not acknowledge any responsibility to society and the environment. And on the other
end of the continuum are those organizations that view their operations as having a significant impact as
well as reliance on society at the economic, social, and ecological levels. This sourcebook presents current
knowledge related to what has become known as "corporate social responsibility" (CSR). Ongoing research
reveals that a variety of strategies, alliances and partnerships, and approaches are being used around the
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globe to respond to issues of CSR. The aspirations of many corporations to contribute to a better world is
great, but translating that aspiration into reality remains a challenge for organizations the world over.
Good Works! - Philip Kotler 2012-05-22
Businesses can do well by doing good -- Kotler, Hessekiel, and Lee show you how! Marketing guru Philip
Kotler, cause marketing authority David Hessekiel, and social marketing expert Nancy Lee have teamed up
to create a guide rich with actionable advice on integrating marketing and corporate social initiatives into
your broader business goals. Businesspeople who mix cause and commerce are often portrayed as either
opportunistic corporate "causewashers" cynically exploiting nonprofits, or visionary social entrepreneurs
for whom conducting trade is just a necessary evil in their quest to create a better world. Marketing and
corporate social initiatives requires a delicate balancing act between generating financial and social
dividends. Good Works is a book for business builders, not a Corporate Social Responsibility treatise. It is
for capitalists with the hearts and smarts to generate positive social impacts and bottom-line business
results. Good Works is rich with actionable advice on integrating marketing and corporate social initiatives
into your broader business goals. Makes the case that purpose-driven marketing has moved from a nice-todo to a must-do for businesses Explains how to balance social and business goals Author Philip Kotler is one
of the world's leading authorities on marketing; David Hessekiel is founder and President of Cause
Marketing Forum, the world's leading information source on how to do well by doing good; Nancy Lee is a
corporate social marketing expert, and has coauthored books on social marketing with Philip Kotler With
Good Works, you'll find that you can generate significant resources for your cause while achieving financial
success.
Corporate Social Irresponsibility - Ralph Tench 2012-11-29
Corporate social responsibility (CSR) has become an increasingly heated topic since the 1980s. This title
proposes that the concept of Corporate Social Irresponsibility (CSI) offers a better theoretical platform to
avoid the vagueness, ambiguity, arbitrariness and mysticism of CSR.
According to Kotler - Philip Kotler 2005
According to Kotler distills the essence of marketing guru Philip Kotler's wisdom and years of experience
into question and answer format. Based on the thousands of questions Kotler has been asked over the years
by clients, students, business audiences, and journalists, the book reveals the revolutionary thinking of one
of the profession's most revered experts.
Corporate Social Responsibility - Philip Kotler 2005
Introduction to Business - Lawrence J. Gitman 2018
Introduction to Business covers the scope and sequence of most introductory business courses. The book
provides detailed explanations in the context of core themes such as customer satisfaction, ethics,
entrepreneurship, global business, and managing change. Introduction to Business includes hundreds of
current business examples from a range of industries and geographic locations, which feature a variety of
individuals. The outcome is a balanced approach to the theory and application of business concepts, with
attention to the knowledge and skills necessary for student success in this course and beyond.
Key Initiatives in Corporate Social Responsibility - Samuel O. Idowu 2015-10-13
This book presents initiatives that were launched or are currently being pursued in the name of CSR, and
showcases how different dimensions of CSR, sustainability, ethics and governance can help to solve global
challenges. Contributions by international experts from Australia to Bangladesh and from Nigeria to Spain
address current issues in their respective country, such as challenges faced by nations, initiatives launched
in the name of CSR, and attempts on the part of small and medium sized enterprises to promote CSR
initiatives. This volume provides readers with in-depth insights into CSR and important initiatives around
the globe intended to encourage more responsible behavior.
The Executive’s Guide to 21st Century Corporate Citizenship - Dave Stangis 2017-08-31
The Executive’s Guide to 21st Century Corporate Citizenship provides a major update on how to ‘do’
corporate citizenship, showing senior managers how they can win the reputation battle and deliver value to
society while creating the most successful business possible in today’s competitive landscape.
Making Globalization Good - John H. Dunning 2004-09-16
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The Handbook of Board Governance - Richard Leblanc 2016-05-31
Build a more effective board with insight from the forefront of corporate governance The Handbook of
Board Governance provides comprehensive, expert-led coverage of all aspects of corporate governance for
public, nonprofit, and private boards. Written by collaboration among subject matter experts, this book
combines academic rigor and practitioner experience to provide thorough guidance and deep insight. From
diversity, effectiveness, and responsibilities, to compensation, succession planning, and financial literacy,
the topics are at once broad-ranging and highly relevant to current and aspiring directors. The coverage
applies to governance at public companies, private and small or medium companies, state-owned
enterprises, family owned organizations, and more, to ensure complete and clear guidance on a diverse
range of issues. An all-star contributor list including Ram Charan, Bob Monks, Nell Minow, and Mark
Nadler, among others, gives you the insight of thought leaders in the areas relevant to your organization. A
well-functioning board is essential to an organization’s achievement. Whether the goal is furthering a
mission or dominating a market, the board’s composition, strategy, and practices are a determining factor
in the organization’s ultimate success. This guide provides the information essential to building a board
that works. Delve into the board’s strategic role in value creation Gain useful insight into compensation,
risk, accountability, legal obligations Understand the many competencies required of an effective director
Get up to speed on blind spots, trendspotting, and social media in the board room The board is responsible
for a vast and varied collection of duties, but the singular mission is to push the organization forward. Poor
organization, one-sided composition, inefficient practices, and ineffective oversight detract from that
mission, but all can be avoided. The Handbook of Board Governance provides practical guidance and expert
insight relevant to board members across the spectrum.
Corporate Social Responsibility and Business Success - Marcello Palazzi 1997
Management Culture and Corporate Social Responsibility - Pranas Žukauskas 2018-04-18
This monograph focuses on the level of management culture development in organizations attempting to
disclose it not only with the help of theoretical insights but also by the approach based on employees and
managers. Why was the term "management culture" that is rarely found in literature selected for the
analysis? We are quite often faced with problems of terminology. Especially, it often happens in the
translation from one language to another. While preparing this monograph, the authors had a number of
questions on how to decouple the management culture from organization's culture and from organizational
culture, how to separate management culture from managerial culture, etc. However, having analysed a
variety of scientific research, it appeared that there is no need to break down the mentioned cultures
because they still overlap. Therefore, it is impossible to completely separate the management culture from
the formal or informal part of organizational culture. Management culture inevitably exists in every
organization, only its level of development may vary.
Corporate Social Responsibility, Sustainability, and Ethical Public Relations - Donnalyn Pompper
2017-11-30
This book offers practical advice for building organizations with social responsibility and sustainability
organically built in – based on two-way communication between human resources (HR) and public relations
(PR) departments working together as an organizational conscience touchstone benefiting People, Planet,
and Profit.
Marketing Insights from A to Z - Philip Kotler 2011-01-06
The most renowned figure in the world of marketing offers the new rules to the game for marketing
professionals and business leaders alike In Marketing Insights from A to Z, Philip Kotler, one of the
undisputed fathers of modern marketing, redefines marketing's fundamental concepts from A to Z,
highlighting how business has changed and how marketing must change with it. He predicts that over the
next decade marketing techniques will require a complete overhaul. Furthermore, the future of marketing
is in company-wide marketing initiatives, not in a reliance on a single marketing department. This concise,
stimulating book relays fundamental ideas fast for busy executives and marketing professionals. Marketing
Insights from A to Z presents the enlightened and well-informed musings of a true master of the art of
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marketing based on his distinguished forty-year career in the business. Other topics include branding,
experiential advertising, customer relationship management, leadership, marketing ethics, positioning,
recession marketing, technology, overall strategy, and much more. Philip Kotler (Chicago, IL) is the father
of modern marketing and the S. C. Johnson and Son Distinguished Professor of International Marketing at
Northwestern University's Kellogg Graduate School of Management, one of the definitive marketing
programs in the world. Kotler is the author of twenty books and a consultant to nonprofit organizations and
leading corporations such as IBM, General Electric, Bank of America, and AT&T.
Corporate Social Responsibility - John O. Okpara 2013-12-02
In today's global business environment it is no longer acceptable that a corporation does well simply by
doing good. It is expected. With increasing pressures from stakeholders to improve the bottom line as well
as to be good corporate citizens, business leaders face tough decisions. What social issues should we
support? What initiatives should we develop that will do the most good for the company as well as the
cause? Do we include social messages in our advertising, encourage our employees to volunteer, do we
modify our business practices? How do we integrate a new initiative into current strategies? These and
other challenges will continue to face future leaders. This book provides thoughtful answers to these
important questions, and to many more. The book offers suggestions on how to choose among major worthy
causes and also how to measure the amount of good achieved both for the recipients and the companies
themselves. Of course, all is not only about challenges, there are loads of opportunities that go along with
them but it’s only responsible and sustainable leaders who would be able to spot these opportunities. That
is the future which awaits 21st century leaders.
Investing in Corporate Social Responsibility - John Hancock 2004
The rapid growth of ethical investment funds reflects a growing desire for investors to back socially
responsible companies. And there are other sound reasons why companies that are seen to be ethical,
environmentally friendly, good employers etc, can see real benefits to their bottom line. Recent revisions to
stock market rules have made ethical funds available to a much wider group of advisors and investors. This
important book explains the issues and the benefits of corporate social responsibility in the context of an
analysis of the 300 quoted UK companies currently listed on the prestigious FTSE4Good index. Part One
covers recent corporate ethics issues and the damage that revelations of dishonesty and unethical practice
can do to stock markets. It explains how businesses can avoid these problems and why it is good to do so.
The criteria whereby companies are seen to be 'socially responsible' and the growing importance of SR to
investors and other stakeholders are addressed. The performance of the FTSE4Good index is studied, and
there is analysis of how the sector compares to the general market. Part Two contains a full directory of the
300 companies listed on the FTSE4Good index, and tables showing how companies fit the criteria. This is
followed by individual company profiles and company case studies including: Centrica, EMI, Friends
Provident, Whitbread, National Express and National Grid.
The End of Corporate Social Responsibility - Peter Fleming 2012-12-14
Electronic Inspection Copy available for instructors here Providing a much-needed critique of Corporate
Social Responsibility (CSR) practice and scholarship, this book seeks to redress CSR advocacy, from a
political and critical perspective. A strident approach backed up by extensive use of case studies presents
the argument that most CSR-related activity aims to gain legitimacy from consumers and employees, and
therefore furthers the exploitative and colonizing agenda of the corporation. By examining CSR in the
context of the political economy of late capitalism, the book puts the emphasis back on the fact that most
large corporations are fundamentally driven by profit maximization, making CSR initiatives merely another
means to this end. Rather than undermining or challenging unsustainable corporate practices CSR is
exposed as an ideological practice that actually upholds the prominence of such practices. As CSR gathers
momentum in management practice and scholarship, students in the fields of CSR, business ethics, and
strategy, will find this text a useful companion to counter received wisdom in this area.
Corporation, be Good! - William C. Frederick 2006
Here is the story of Corporate Social Responsibility---what it means, where it came from, where it is going,
what it requires of business. Told in an eyewitness, I-was-there style by a pioneer of the study of CSR in the
nation's business schools, it takes the reader through a half century of corporate scandals and fierce
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struggles over corporate ethics---from Ralph Nader's 1960s Campaign GM to today's white collar crimes at
Enron, WorldCom, Tyco, and other Wall Street giants. It lays bare the values that drive corporate culture,
explores the motivational depths of corporate strategy and policy, demonstrates how biological impulses
can lead business decision makers astray, questions the relevance and ethical commitment of business
school education, reveals the spiritual side of management life, and holds out hope that the New
Millennium will see improvement in the ethical performance of business. William C. Frederick is one of the
founders of the study of Corporate Social Responsibility in the United States and initiated some of the key
concepts and analytic categories. His books include Business and Society, Social Auditing, and Values,
Nature, and Culture in the American Corporation. He was president of The Society for Business Ethics and
The Society for Advancement of Socio-Economics, and chaired the Social Issues in Management division of
The Academy of Management. He conducted studies of management education in Spain, Italy, Egypt,
Yugoslavia, Ecuador, Nigeria, and Australia, and designed and taught programs for executives in U. S.
corporations. He was dean of the business schools at the University of Kansas City and the University of
Pittsburgh. He received a PhD in economics and anthropology from the University of Texas. Corporation,
Be Good! draws on the author's half-century of thinking about the social and ethical responsibilities of the
modern corporation.
Corporate Social Responsibility Mum's List - St. John Greene 2012-06-05
For Kate Green, nothing was as important as the happiness and well-being of her two little boys, Reef and
Finn, and her loving husband, St. John, known as “Singe.” They had a wonderfully happy family life in
Somerset, England. But then tragedy struck—Kate was diagnosed with breast cancer that couldn’t be
cured. During her last few days, Kate created what she called Mum’s List. With Singe’s help she wrote
down her thoughts, dreams, and wishes, trying to help the man she loved create the best life for their sons
after she was gone. Mum’s List reveals Kate’s passionate nature, her free spirit, and even her sense of
humor. The list became Singe’s rock as he turned to it again and again for strength and inspiration. Her
instructions were simple—items like “look for four-leaf clovers” and “always say what you truly mean”—but
the effect they had on Singe, Reef, and Finn was incredibly profound. Singe’s lesson to readers everywhere
is that a list like Mum’s List can change your life—and you don’t need to lose someone to make a list and
live your dreams. If you’ve ever wondered if you and your family could be living a happier, more meaningful
life full of adventure and joy, then this book is for you.
Professionals ́ Perspectives of Corporate Social Responsibility - Samuel O Idowu 2009-10-21
Since the general acceptance of the field of corporate social responsibility worldwide, corporate entities
and those who act for them either as executives or "ordinary" employees are expected to be socially
responsible. Being socially responsible has a number of quantifiable and unquantifiable benefits for the
entity and its stakeholders. It improves the entity’s bottom line results, protects jobs, and is also better for
the environment. As such, it makes good sense for professionals and those that they interact with as
colleagues, suppliers of goods and services, lenders etc to want to take the issue of CSR seriously. This
perhaps explains why this book has chosen to explore how 19 professions across the world have integrated
and continue to impress upon their staff the importance of CSR in their operational activities. We are
constantly reminded that our world’s natural resources are exhaustible; we can therefore no longer live for
today alone if we do not want to cause substantial problems for future generations.
The Oxford Handbook of Corporate Social Responsibility - Abagail McWilliams 2019-10-29
Corporate social responsibility (CSR) continues to grow as an area of interest in academia and business.
Encompassing broad topics such as the relationship between business, society, and government,
environmental issues, globalization, and the social and ethical dimensions of management and corporate
operation, CSR has become an increasingly interdisciplinary subject relevant to areas of economics,
sociology, and psychology, among others. New directions in CSR research include advanced 'micro' based
investigations in organizational behaviour and human resource management, additional studies of
environmental social responsibility and sustainability, further research on 'strategic' CSR, connections
between social responsibility and entrepreneurship, and improvements in methods and data analysis as the
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field matures. Through authoritative contributions from international scholars across the social sciences,
this Handbook provides a cohesive overview of this recent expansion. It introduces new perspectives, new
methodologies, and new evidence from a range of disciplines to encourage and facilitate interdisciplinary
research and global implementation of corporate social responsibility.
The Corporate Social Mind - Derrick Feldmann 2020-07-07
One Voice, United Efforts, and a Social Mindset The Corporate Social Mind introduces a new cultural and
strategic approach to social issue engagement by companies. Today’s social issues require a different
mindset—one that builds on the expertise of both corporate social responsibility and marketing teams to
achieve impact and public/consumer action for social change. This book helps corporate leaders design
approaches that bring these crucial teams together by showing them how to build stronger campaigns,
moments, and initiatives that positively change the world. The Corporate Social Mind helps leaders of both
corporate social impact and marketing teams move beyond their own ways of thinking and come together
to address social issues through a mindset that embeds key traits into daily work. Business as a whole, from
research and innovation to marketing, can drive positive social change in society when it is integrated into
the way we work. In The Corporate Social Mind, Derrick Feldmann and Michael Alberg-Seberich each bring
together 20+ years of work on social issue campaigns, in marketing, in movements, and in social impact
spaces to help companies leverage assets for positive social issue progress. You’ll see how key companies
have done this and how every leader, no matter the industry, can establish a culture in which this is the
mindset.
Corporate Social Responsibility - Subhabrata Bobby Banerjee 2009-01-01
This book has many merits. It will make fascinating reading for the increasing number of organizational
scholars who wonder how organizational research can engage more in accounting for the impact of
corporations on their environment in a broad sense. Bahar Ali Kazmi, Bernard Leca and Philippe Naccache,
Organization Studies This book is for those who will enjoy a thoughtful and informative monograph that
acutely summarises and refreshes critique from a political and sociological perspective. It is a
comprehensive re-interpretation of the corporate world and the evidently meretricious regime of CSR
which makes it an enjoyable compendium for critical management studies fans . . this erudite volume will
be valuable to mainstream, social science academics either involved in (or dismissive of) CSR and
sustainability discourses in management education and research. David Bevan, Scandinavian Journal of
Management Banerjee s book is thought provoking and must be read. But it should be read not only by
corporate social responsibility scholars but by all business scholars. It is through Banerjee s provocations
that we can understand the shortcomings of corporate systems and the boundaries of corporate social
responsibility. Pratima Bansal, Administrative Science Quarterly This is a tour de force that carefully
assembles and incisively interrogates perhaps the most pressing problem of our age: how to harness the
resources of corporations to tackle global problems of poverty, oppression and environmental degradation?
Banerjee does not present us with glib pronouncements or simplistic fixes. Instead, he brilliantly illuminates
the scale of the challenges and lucidly assesses the relevance and value of CSR responses to date. Hugh
Willmott, University of Cardiff, UK Bobby Banerjee takes on the popular mythologies of neo-liberal
corporate social responsibility with enviable flair and a thoroughness of scholarship that will dismay its
apologists. His critique extends from the origins of the modern corporation and its well-known abuses and
excesses to far harder targets the more attractive alternatives that have been developed for theory and
practice that, as Banerjee shows brilliantly, only serve to mask continuing neo-colonial abuses. Banerjee is
not content simply to expose the impossibilities of doing good works whilst maximizing shareholder value,
the win-win view of CSR, but he bites the bullet with some uncompromising but realistic proposals for the
future reconstruction of CSR both as a field of study and as a business practice. We have needed this
exposure of the bad and the ugly for a long time. The current versions of CSR are simply just not good
enough. Stephen Linstead, University of York, UK Banerjee pulls the beguiling mask off corporate social
responsibility. Taking the vantage point of the world s poor, he shows CSR to be a cruel hoax corporations
cynical effort to undermine growing demands for economic and environmental justice. Paul S. Adler,
University of Southern California, US This book problematizes the win-win assumption underlying
discourses of CSR and suggests that it is a rhetoric that is invariably subordinated to that of corporate
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rationality. Rather than see CSR as providing the means to transform corporations by advocating a
stakeholder view of the firm it argues that CSR represents an ideological movement designed to consolidate
the power of transnational corporations and provide a veneer of liberality to the illiberal economic agenda
of the major global institutions. Stewart Clegg, University of Technology, Sydney, Australia Professor
Banerjee offers us a refreshing analysis of corporate social responsibility (CSR) in an otherwise
comparatively turgid literary landscape. People may disagree with his criticism that because of its
preoccupation with shareholder value, the corporation is an inappropriate agent for social change but it is
backed up by strong theoretical and substantive empirical
The Practical Guide to Corporate Social Responsibility - Stephen Asbury 2016-04-14
Corporate social responsibility has gained substantial traction in recent decades but many still struggle
with conveying the importance of integrating ethics and environmental and social values within the
demands of a business world understandably concerned with making profit. First published in 2009 as ‘Do
the Right Thing’, The Practical Guide to Corporate Social Responsibility guides you through the basics,
teaching how to recognise CSR benefits and put principles into practice in a business-focussed way. This
new edition helps readers get to grips with improving their organisation's environmental management,
sustainability, health and safety and trading ethics with straightforward guidance and tips. A new ‘Do The
Right Thing’ Model assists organisations with identifying risks and frames corporate social responsibility in
a business context accessible to all. Features include: An updated Do the Right Thing Model aligned to the
new ISO high level structure for management system standards 20 global case studies to demonstrate how
the model can impact performance A corporate social responsibility policy template for your organisation’s
use Helpful 'Test your thinking' exercises to check your understanding and stretch your working knowledge
100 practical actions for you to start implementing today This is an essential introduction to the complex
areas of corporate social responsibility that affect health and safety practitioners, environmental managers,
human resources personnel and those working with quality and business assurance. It will also be critical
reading for those looking to understand how CSR fits into the new high level structure of ISO 9001, ISO
14001 and ISO 45001.
Corporate Social Responsibility - Philip Kotler 2011-03-31
Today, corporations are expected to give something back to their communities in the form of charitable
projects. In Corporate Social Responsibility, Philip Kotler, one of the world's foremost voices on business
and marketing, and coauthor Nancy Lee explain why charity is both good P.R. and good for business. They
show business leaders how to choose social causes, design charity initiatives, gain employee support, and
evaluate their efforts. They also provide all the best practices and cutting-edge ideas that leaders need to
maximize their contributions to social causes and do the most good. With personal stories from twenty-five
business leaders from socially responsible companies, this is the bible for today's good corporate citizen.
Social Responsibilities of the Businessman - Howard R. Bowen 2013-12-01
Corporate social responsibility (CSR) expresses a fundamental morality in the way a company behaves
toward society. It follows ethical behavior toward stakeholders and recognizes the spirit of the legal and
regulatory environment. The idea of CSR gained momentum in the late 1950s and 1960s with the expansion
of large conglomerate corporations and became a popular subject in the 1980s with R. Edward Freeman's
Strategic Management: A Stakeholder Approach and the many key works of Archie B. Carroll, Peter F.
Drucker, and others. In the wake of the financial crisis of 2008–2010, CSR has again become a focus for
evaluating corporate behavior. First published in 1953, Howard R. Bowen’s Social Responsibilities of the
Businessman was the first comprehensive discussion of business ethics and social responsibility. It created
a foundation by which business executives and academics could consider the subjects as part of strategic
planning and managerial decision-making. Though written in another era, it is regularly and increasingly
cited because of its relevance to the current ethical issues of business operations in the United States.
Many experts believe it to be the seminal book on corporate social responsibility. This new edition of the
book includes an introduction by Jean-Pascal Gond, Professor of Corporate Social Responsibility at Cass
Business School, City University of London, and a foreword by Peter Geoffrey Bowen, Daniels College of
Business, University of Denver, who is Howard R. Bowen's eldest son.
In Good Company - Dinah Rajak 2011-11-09
corporate-social-responsibility-doing-the-most-good-for-your-company-and-your-cause-by-philip-kotler

Under the banner of corporate social responsibility (CSR), corporations have become increasingly
important players in international development. These days, CSR's union of economics and ethics is
virtually unquestioned as an antidote to harsh neoliberal reforms and the delinquency of the state, but
nothing is straightforward about this apparently win-win formula. Chronicling transnational mining
corporation Anglo American's pursuit of CSR, In Good Company explores what lies behind the movement's
marriage of moral imperative and market discipline. From the company's global headquarters to its
mineshafts in South Africa, Rajak reveals how CSR enables the corporation to accumulate and exercise
power. Interested in CSR's vision of social improvement, Rajak highlights the dependency that the practice
generates. This close examination of Africa's largest private sector employer not only brings critical
attention to the dangers of corporate dominance, but also provides a lens through which to reflect on the
wider global CSR movement.
Corporate Social Responsibility - Brent D. Beal 2013-07-05
Corporate Social Responsibility: Definition, Core Issues and Recent Developments offers a well-structured
and thorough introduction to corporate social responsibility (CSR). Author Brent D. Beal introduces the
basic concept of CSR, briefly discusses the challenges of defining it, and summarizes important conceptual
models. CSR is examined in the context of the perfect competition market model, market failure, and social
dilemmas. Three different types of CSR—systemic, strategic, and philanthropic—are highlighted. Finally,
arguments both for and against CSR are outlined and several conceptual frames are proposed. Readers are
encouraged to think about what businesses should be responsible for in society and how a society’s
economic system should be structured, bounded, and ultimately, controlled. This text is appropriate for any
business course in which the introduction of CSR would complement other course content.
Good Corporation, Bad Corporation - Guillermo C. Jimenez 2016
"This textbook provides an innovative, internationally oriented approach to the teaching of corporate social
responsibility (CSR) and business ethics. Drawing on case studies involving companies and countries
around the world, the textbook explores the social, ethical, and business dynamics underlying CSR in such
areas as global warming, genetically modified organisms (GMO) in food production, free trade and fair
trade, anti-sweatshop and living-wage movements, organic foods and textiles, ethical marketing practices
and codes, corporate speech and lobbying, and social enterprise. The book is designed to encourage
students and instructors to challenge their own assumptions and prejudices by stimulating a class debate
based on each case study"--Provided by publisher.
Just Good Business - Kellie McElhaney 2008-12-01
CSR can help companies build customer loyalty, recruit and retain employees, and stand out in a crowded
marketplace. But to be most effective CSR must be intimately connected to the corporate brand—it must
reinforce a company’s unique identity, be an integral part of how a company tells its story. How can your
company make the most of this potential competitive advantage? In Just Good Business, Kellie McElhaney
shows leaders and managers exactly how to connect their CSR efforts to their company’s overall corporate
strategy, business objectives, and core competencies. She provides a process for assessing whether CSR
practices are reinforcing the brand, explains how to develop a unified CSR strategy, and lays out a
framework of seven principles for leveraging the power of CSR branding. McElhaney’s book draws on over
ten years of previously unpublished CSR consulting engagements inside companies grappling with
developing strategically aligned CSR initiatives. The book’s case vignettes, examples, best practices, and
strategic recommendations span a host of industries and sectors, and draw upon McElhaney’s work with
leading corporations like McDonalds, Nokia, Medtronic, Levi, Wells Fargo, Birkenstock, Gap, Inc., HP, and
Pepperidge Farm. Savvy companies carefully manage their brand in every area—CSR shouldn’t be any
different. Just Good Business offers a detailed blueprint any company can use to ensure that their CSR
initiatives deliver significant, quantifiable, bottom-line benefit.
Business Ethics and Corporate Social Responsibility - International Conference Business Ethics and
Corporate Social Responsibility 2006
The Debate over Corporate Social Responsibility - Steven K. May 2007-04-19
Should business strive to be socially responsible, and if so, how? The Debate over Corporate Social
5/6

Downloaded from wedgefitting.clevelandgolf.com on by guest

Responsibility updates and broadens the discussion of these questions by bringing together in one volume a
variety of practical and theoretical perspectives on corporate social responsibility. It is perhaps the single
most comprehensive volume available on the question of just how "social" business ought to be. The volume
includes contributions from the fields of communication, business, law, sociology, political science,
economics, accounting, and environmental studies. Moreover, it draws from experiences and examples
from around the world, including but not limited to recent corporate scandals and controversies in the U.S.
and Europe. A number of the chapters examine closely the basic assumptions underlying the philosophy of
socially responsible business. Other chapters speak to the practical challenges and possibilities for
corporate social responsiblilty in the twenty-first century. One of the most distinctive features of the book is
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its coverage of the very ways that the issue of corporate social responsibility has been defined, shaped, and
discussed in the past four decades. That is, the editors and many of the authors are attuned to the
persuasive strategies and formulations used to talk about socially responsible business, and demonstrate
why the talk matters. For example, the book offers a careful analysis of how certain values have become
associated with the business enterprise and how particular economic and political positions have been
established by and for business. This book will be of great interest to scholars, business leaders, graduate
students, and others interested in the contours of the debate over what role large-scale corporate
commerce should take in the future of the industrialized world.
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