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El pez de papel que aprendió a nadar - Jonathon A. Flaum 2007
Con la presente fabula, se explora la esencia del proceso creativo y proveé herramientas para
desencadenar la creatividad e innovación en el sitio de trabajo. Su lectura permitirá aprender a escuchar de
manera proactiva y desarrollar las ideas de sus colaboradores, crear un ambgiente receptivo al
pensamiento innovador, estimular la colaboración creativa del equipo de trabajo y convertir las ideas en
aplicaciones prácticas dentro de la organización.
Capitalizing Knowledge - Henry Etzkowitz 1998-01-01
Examines current trends toward increasing links between industry and academia and the resulting
commercialization of universities as they seek to capitalize their research.
Academic Entrepreneurship - Scott Andrew Shane 2004-01-01
"Authoritative and highly readable, this volume will appeal to scholars researching the spinoff phenomenon,
university technology transfer officers, inventors, policymakers, external entrepreneurs and investors."-BOOK JACKET.
Blown To Bits: How The New Economics Of Information Transforms Strategy - Evans 1999-10
Richness or reach? The trade-off used to be simple but absolute: Your business strategy either could focus
on "rich" information - customized products and services tailored to a niche audience - or could reach out to
a larger market, but with watered-down information that sacrificed richness in favor of a broad, general
appeal. Much of business strategy as we know it today rests on this fundamental trade-off. Now, say Evans
and Wurster, the new economics of information is eliminating the trade-off between richness and reach,
blowing apart the foundations of traditional business strategy. Blown to Bits reveals how the spread of
connectivity and common standards is redefining the information channels that link businesses with their
customers, suppliers, and employees. Increasingly, your customers will have rich access to a universe of
alternatives, your suppliers will exploit direct access to your customers, and your competitors will pick off
the most profitable parts of your value chain. Your competitive advantage is up for grabs. To prepare
corporate executives and entrepreneurs alike for a fundamental change in business competition, Evans and
Wurster expand and illuminate groundbreaking concepts first explored in the award-winning Harvard
Business Review article "Strategy and the New Economics of Information," and present a practical guide
for applying them. Examples span the spectrum of industries--from financial services to health care, from
consumer to industrial goods, and from media to retailing. Blown to Bits shows how to build new strategies
that reflect a world in which richness and reach go hand in hand and how to make the most of the new
forces shaping competitive advantage.
El Emprendimiento en América Latina - Daniel Lederman 2014-07-01
El emprendimiento es un determinante fundamental del crecimiento y la creación de empleo. Pese a que los
emprendedores abundan en América Latina y el Caribe, las empresas de la región son más pequeñas y
menos propensas a crecer e innovar que las de otras regiones. El crecimiento de la productividad lleva
décadas siendo mediocre y el reciente period de auge de las materias primas no ha supuesto una excepción.
Así pues, la presencia de emprendedores dinámicos será necesaria para impulsar la creación de puestos de
trabajo de calidad y la aceleración del crecimiento de la productividad en la región. En El emprendimiento
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en América Latina: muchas empresas y poca innovación se estudia el panorama del emprendimiento en
América Latina y el Caribe. El libro recurre a nuevas bases de datos que abordan cuestiones como la
creación de empresas, las dinámicas empresariales, las decisiones de exportar y el comportamiento de las
corporaciones multinacionales y sintetiza los resultados de un análisis exhaustivo del estatus, las
perspectivas y los retos del emprendimiento en la región. Asimismo, el libro suministra herramientas útiles
e información para ayudar a los profesionales y responsables de las políticas a identificar los ámbitos de las
mismas que los gobiernos pueden explorar para impulsar la innovación e incentivar el emprendimiento
transformador con potencial de crecimiento elevado.
Management - Thomas S. Bateman 2004
Book Description: Management: The New Competitive Landscape, by Bateman and Snell, has consistently
discussed and explained the traditional, functional approach to management-through planning, organizing,
leading, and controlling. But the 6th edition goes a step further, in defining and highlighting with icons,
four "bottom line" practices that managers and companies must deliver to their customers: Innovation,
Speed, Quality, and Cost. Bateman and Snell's: Management: The New Competitive Landscape, 6th edition
has always been about a series of "firsts": first to have a chapter on diversity, first to devote a section to the
environment, and first to relate a "bricks and clicks" theme to explain the challenges of managing in a New
Economy. This new edition is no exception with the expansion of such timely topics as ethics and
technology. Management: The New Competitive Reality, 6th edition shows how managers must utilize the
classic principles of management in combination with the practices of the "New Economy" to achieve
managerial goals. By reinforcing these new business practices in context with the functional approaches,
the authors deliver a unique theme amongst all principles of management texts-how to manage in ways that
deliver results.
Essentials of Management Information Systems - Kenneth C. Laudon 1999
Aiming to prepare students for the changing demands of using information systems as managers, this work
emphasizes the use of the Internet and related technologies in electronic commerce, electronic business
and the digital integration of the firm from the warehouse to the executive suite.
Entrepreneurship and Venture Management - Clifford M. Baumback 1975
Marketing 4.0 - Philip Kotler 2016-11-17
Marketing has changed forever—this is what comes next Marketing 4.0: Moving from Traditional to Digital
is the much-needed handbook for next-generation marketing. Written by the world's leading marketing
authorities, this book helps you navigate the increasingly connected world and changing consumer
landscape to reach more customers, more effectively. Today's customers have less time and attention to
devote to your brand—and they are surrounded by alternatives every step of the way. You need to stand up,
get their attention, and deliver the message they want to hear. This book examines the marketplace's
shifting power dynamics, the paradoxes wrought by connectivity, and the increasing sub-culture splintering
that will shape tomorrow's consumer; this foundation shows why Marketing 4.0 is becoming imperative for
productivity, and this book shows you how to apply it to your brand today. Marketing 4.0 takes advantage
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of the shifting consumer mood to reach more customers and engage them more fully than ever before.
Exploit the changes that are tripping up traditional approaches, and make them an integral part of your
methodology. This book gives you the world-class insight you need to make it happen. Discover the new
rules of marketing Stand out and create WOW moments Build a loyal and vocal customer base Learn who
will shape the future of customer choice Every few years brings a "new" marketing movement, but
experienced marketers know that this time its different; it's not just the rules that have changed, it's the
customers themselves. Marketing 4.0 provides a solid framework based on a real-world vision of the
consumer as they are today, and as they will be tomorrow. Marketing 4.0 gives you the edge you need to
reach them more effectively than ever before.
Exponential Organizations - Salim Ismail 2014-10-14
Frost & Sullivan's 2014 Growth, Innovation, and Leadership Book of the Year "EXPONENTIAL
ORGANIZATIONS should be required reading for anyone interested in the ways exponential technologies
are reinventing best practices in business." —Ray Kurzweil, Director of Engineering at Google In business,
performance is key. In performance, how you organize can be the key to growth. In the past five years, the
business world has seen the birth of a new breed of company—the Exponential Organization—that has
revolutionized how a company can accelerate its growth by using technology. An ExO can eliminate the
incremental, linear way traditional companies get bigger, leveraging assets like community, big data,
algorithms, and new technology into achieving performance benchmarks ten times better than its peers.
Three luminaries of the business world—Salim Ismail, Yuri van Geest, and Mike Malone—have researched
this phenomenon and documented ten characteristics of Exponential Organizations. Here, in
EXPONENTIAL ORGANIZATIONS, they walk the reader through how any company, from a startup to a
multi-national, can become an ExO, streamline its performance, and grow to the next level. "EXPONENTIAL
ORGANIZATIONS is the most pivotal book in its class. Salim examines the future of organizations and
offers readers his insights on the concept of Exponential Organizations, because he himself embodies the
strategy, structure, culture, processes, and systems of this new breed of company." —John Hagel, The
Center for the Edge Chosen by Benjamin Netanyahu, Prime Minister of Israel, to be one of Bloomberg's
Best Books of 2015
The Logic of Life - Tim Harford 2009-02-24
In The Logic of Life, bestselling author Tim Harford quite simply makes sense of this world. Life often
seems to defy logic. The receptionist is clearly smarter than the boss who earns fifty times her salary.
Arbitrary lines starkly divide the desirable districts of the city from the dangerous ones. Voters flock to the
polling booths to elect candidates who’ll rip them off to favour special interests. None of it makes logical
sense — or does it? Economist and acclaimed author Tim Harford thinks it does. By weaving stories from
locations as diverse as a Vegas casino to a barroom speed date, Harford aims to persuade you that people
are, in fact, surprisingly logical. When a street prostitute agrees to unprotected sex, or a teenage criminal
embarks on a burglary — perhaps especially when a racist employer disregards a black job applicant — we
would seem to be a million miles from rational behaviour. Harford shows that, discomfitingly, we are not. It
turns out that the unlikeliest of people are complying with the logic of economics and responding to future
costs and benefits, often without realizing it; and socially tragic outcomes can have their roots in
individually rational decisions. Brilliantly reasoned, always entertaining and often provocative, The Logic of
Life is a book to help you understand yourself and the world around you.
The Entrepreneurial Mind - Jeffry A. Timmons 1989
THE ENTREPRENEURIAL MIND, Jeffry A. Timmons, Harvard Business School "A well-written & practical
book designed to aid persons contemplating an entrepreneurial venture. Timmons, a specialist in
entrepreneurship, has done an excellent job covering the field. Starting with a broad overview of what
entrepreneurship is, he concludes with an assessment aimed at summing up the strengths & weaknesses of
a new enterprise in advance. In between, he provides sound advice on necessary managerial skills; how to
form, build, & reward a new venture team; planning & goal-setting; & the pros & cons of family businesses.
Particular attention is also given to the need for ethical standards. Recommended." -- Library Journal. "A
close look at the psychology of the entrepreneur & how that type of personality reacts with people & the
world at large. Timmons does a good job of exploding myths & misconceptions, offering a wealth of insight
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into success, failure, & the hard work it takes to succeed in starting up a business or taking over the reins
of an established or family-owned enterprise. The pitfalls of entrepreneurial life are analyzed, but more
importantly, the positive attributes of the entrepreneur are emphasized. Numerous real-life case studies
supplement the coverage." -- Booklist.
The Four Steps to the Epiphany - Steve Blank 2020-03-17
The bestselling classic that launched 10,000 startups and new corporate ventures - The Four Steps to the
Epiphany is one of the most influential and practical business books of all time. The Four Steps to the
Epiphany launched the Lean Startup approach to new ventures. It was the first book to offer that startups
are not smaller versions of large companies and that new ventures are different than existing ones.
Startups search for business models while existing companies execute them. The book offers the practical
and proven four-step Customer Development process for search and offers insight into what makes some
startups successful and leaves others selling off their furniture. Rather than blindly execute a plan, The
Four Steps helps uncover flaws in product and business plans and correct them before they become costly.
Rapid iteration, customer feedback, testing your assumptions are all explained in this book. Packed with
concrete examples of what to do, how to do it and when to do it, the book will leave you with new skills to
organize sales, marketing and your business for success. If your organization is starting a new venture, and
you're thinking how to successfully organize sales, marketing and business development you need The Four
Steps to the Epiphany. Essential reading for anyone starting something new. The Four Steps to the
Epiphany was originally published by K&S Ranch Publishing Inc. and is now available from Wiley. The
cover, design, and content are the same as the prior release and should not be considered a new or updated
product.
Trade Matters - 2019
The Serious Leisure Perspective - Sam Elkington 2014-07-17
The "Serious Leisure Perspective" (SLP) is a theoretical framework that can help us understand the
complexities of modern leisure as both an activity and an experience. Bringing together the study of serious
leisure, casual leisure and project-based leisure, it is an essential component of the Leisure Studies
curriculum and an invaluable tool for exploring the significance of leisure in contemporary society. This
book is the first of offer a comprehensive introduction to the Serious Leisure Perspective, from fundamental
principles and key concepts to in-depth and wide-ranging case studies of serious leisure pursuits. The book
introduces the history of the SLP and its position alongside other social theories that attempt to explain the
nature and function of leisure. It explores important themes such as consumption, gender relations, social
capital and quality of life, and delves deeply into the leisure of amateurs, hobbyists, career volunteers and
occupational devotees. Every chapter includes a range of useful pedagogical features, such as review
questions and group exercises, to help the student to grasp the importance of understanding leisure as a
way of understanding contemporary social life and society. Combining cutting-edge theory and method with
an engaging and practical interface, this is an essential text for all Leisure Studies courses and illuminating
reading for any student working in Tourism, Events, Sport, Recreation, Sociology or Cultural Studies.
Prehistory of the Americas - Stuart J. Fiedel 1992-05-29
Sample Text
21 Lessons for the 21st Century - Yuval Noah Harari 2019-01-29
#1 NEW YORK TIMES BESTSELLER • In Sapiens, he explored our past. In Homo Deus, he looked to our
future. Now, one of the most innovative thinkers on the planet turns to the present to make sense of today’s
most pressing issues. “Fascinating . . . a crucial global conversation about how to take on the problems of
the twenty-first century.”—Bill Gates, The New York Times Book Review NAMED ONE OF THE BEST
BOOKS OF THE YEAR BY FINANCIAL TIMES AND PAMELA PAUL, KQED How do computers and robots
change the meaning of being human? How do we deal with the epidemic of fake news? Are nations and
religions still relevant? What should we teach our children? Yuval Noah Harari’s 21 Lessons for the 21st
Century is a probing and visionary investigation into today’s most urgent issues as we move into the
uncharted territory of the future. As technology advances faster than our understanding of it, hacking
becomes a tactic of war, and the world feels more polarized than ever, Harari addresses the challenge of
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navigating life in the face of constant and disorienting change and raises the important questions we need
to ask ourselves in order to survive. In twenty-one accessible chapters that are both provocative and
profound, Harari builds on the ideas explored in his previous books, untangling political, technological,
social, and existential issues and offering advice on how to prepare for a very different future from the
world we now live in: How can we retain freedom of choice when Big Data is watching us? What will the
future workforce look like, and how should we ready ourselves for it? How should we deal with the threat of
terrorism? Why is liberal democracy in crisis? Harari’s unique ability to make sense of where we have come
from and where we are going has captured the imaginations of millions of readers. Here he invites us to
consider values, meaning, and personal engagement in a world full of noise and uncertainty. When we are
deluged with irrelevant information, clarity is power. Presenting complex contemporary challenges clearly
and accessibly, 21 Lessons for the 21st Century is essential reading. “If there were such a thing as a
required instruction manual for politicians and thought leaders, Israeli historian Yuval Noah Harari’s 21
Lessons for the 21st Century would deserve serious consideration. In this collection of provocative essays,
Harari . . . tackles a daunting array of issues, endeavoring to answer a persistent question: ‘What is
happening in the world today, and what is the deep meaning of these events?’”—BookPage (top pick)
Putting the Young in Business - OCSE = OECD. 2001
Policies and practices promoting youth entrepreneurship in Organisation for Economic Cooperation
Development (OECD) member countries were reviewed. Special attention was paid to the following issues:
youth unemployment; contrasting employment situations and policy approaches in individual OECD
countries; a definition of self-employment; and the state of entrepreneurship and attitudes toward it in
OECD countries. Emerging program approaches to youth entrepreneurship were examined. Special
attention was paid to "best practice" examples and international youth business networks. The issues of
teaching teachers, teaching entrepreneurship at all levels (primary, secondary, and tertiary), and
entrepreneurship training were also discussed. It was concluded that although youth unemployment is a
highly intractable problem affecting all OECD member countries, globalization and other factors are
causing economic development strategies to become increasingly local and regional. It was further
concluded that entrepreneurial activity is a complex process whose outcome depends on a number of
factors that are either not economic or only tangentially economic. The following policy suggestions were
offered: (1) the field must become more institutionalized; (2) more program evaluation is needed; (3) more
cooperative connections with other schools are required; and (4) young entrepreneurs need more networks
and support groups among themselves. (Twelve figures/tables/boxes are included. The bibliography lists 31
references.) (MN)
Empresa e iniciativa emprendedora - José Manuel Salinas Sánchez 2021

Entrepreneurship Award (short SEA) is an award for companies today who are thinking about tomorrow by
making sustainable business practices an integral part of their corporate culture. Companies that receive
the SEA are being recognised for the vision they have shown in combining economic and sustainable
responsibility.
Mega Planning - Roger Kaufman 2000
Please update SAGE UK and SAGE INDIA addresses on imprint page.
The Lean Startup - Eric Ries 2011-09-13
Most startups fail. But many of those failures are preventable. The Lean Startup is a new approach being
adopted across the globe, changing the way companies are built and new products are launched. Eric Ries
defines a startup as an organization dedicated to creating something new under conditions of extreme
uncertainty. This is just as true for one person in a garage or a group of seasoned professionals in a Fortune
500 boardroom. What they have in common is a mission to penetrate that fog of uncertainty to discover a
successful path to a sustainable business. The Lean Startup approach fosters companies that are both more
capital efficient and that leverage human creativity more effectively. Inspired by lessons from lean
manufacturing, it relies on “validated learning,” rapid scientific experimentation, as well as a number of
counter-intuitive practices that shorten product development cycles, measure actual progress without
resorting to vanity metrics, and learn what customers really want. It enables a company to shift directions
with agility, altering plans inch by inch, minute by minute. Rather than wasting time creating elaborate
business plans, The Lean Startup offers entrepreneurs—in companies of all sizes—a way to test their vision
continuously, to adapt and adjust before it’s too late. Ries provides a scientific approach to creating and
managing successful startups in a age when companies need to innovate more than ever.
Enterprising Nonprofits - J. Gregory Dees 2002-03-14
A hands-on resource that shows nonprofits how to adopt entrepreneurial behaviors and techniques The
rising spirit of social entrepreneurship has created all kinds of new opportunities for nonprofit
organizations. But at the same time, many are discovering more than their share of challenges as well. This
essential book will help anyone in the field gain the necessary skills to meet these challenges. Written by
the leading thinkers and practitioners in the field, Enterprising Nonprofits offers concise and engaging
explanations of the most successful business tools being used by nonprofits today. The authors clearly
describe all the concepts so you'll be able to embrace the methods of social enterprise for your
organization. With this book, you'll learn how to use practical business techniques to dramatically improve
the performance of your nonprofit. Praise for Enterprising Nonprofits "I can't imagine a better team to
bring powerful insights and practical guidance to social entrepreneurs. Readers will be inspired by the
examples, and then they will roll up their sleeves to apply the many useful management tools in this
engaging book."-Rosabeth Moss Kanter, Harvard Business School, Author of Evolve!: Succeeding in the
Digital Culture of Tomorrow "In one book, Enterprising Nonprofits does for social entrepreneurs what
countless volumes have done for entrepreneurs in the business sector. A wonderful mixture of analysis,
practical advice, and inspiration."-Paul Brest, President, William and Flora Hewlett Foundation All of the
royalties from this book will be used by the Ewing Marion Kauffman Foundation to support continuing work
on social entrepreneurship.
Integracion Del Emprendimiento en la Gestion Del Conocimiento - Erwin Max Malinowski Stuardo 2011

International Business - Charles W. L. Hill 2005
"'International Business' addresses the strategic, structural and functional implications of international
business in firms around the world."--Source inconnue.
Sustainable Entrepreneurship - Christina Weidinger 2013-08-13
Sustainable Entrepreneurship stands for a business driven concept of sustainability which focusses on
increasing both social as well as business value - so called Shared Value. This book shows why and how this
unique concept has the potential to become the most recognised strategic management approach in our
times. It aims to point out the opportunities that arise from putting sustainable entrepreneurship into
practice. At the same time, this book is a wake-up call for all those companies and decision makers who
underestimated Sustainable Entrepreneurship before or who are simply not aware of its greater dimension.
Well structured chapters from different academic and business perspectives clearly outline how
Sustainable Entrepreneurship contributes to solving the world's most challenging problems, such as
Climate Change, Finance Crisis and Political Uncertainty, as well as to ensuring business success. The book
provides a framework of orientation where the journey might go: What can a successful concept of SE look
like? What are the key drivers for its realisation? What is the role of business in shaping the future of our
society? The book also presents best practices and provides unique learnings as well as business insights
from the international Sustainable Entrepreneurship Award (www.se-award.org). The Sustainable
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Business @ the Speed of Thought - Bill Gates 2009-09-26
In his new book, Microsoft chairman and CEO Bill Gates discusses how technology can help run businesses
better today and how it will transform the nature of business in the near future. Gates stresses the need for
managers to view technology not as overhead but as a strategic asset, and offers detailed examples from
Microsoft, GM, Dell, and many other successful companies. Companion Web site.
Organizational Behavior - John A. Wagner III 2020-12-30
The management of organizational behavior is a critically important source of competitive advantage in
today’s organizations. Managers must be able to capitalize on employees’ individual differences as jobs are
designed, teams are formed, work is structured, and change is facilitated. This textbook, now in its third
edition, provides its readers with the knowledge required to succeed as managers under these
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circumstances. In this book, John Wagner and John Hollenbeck make the key connection between theory
and practice to help students excel as managers charged with the task of securing competitive advantage.
They present students with a variety of helpful learning tools, including: • Coverage of the full spectrum of
organizational behavior topics • Managerial models that are based in many instances on hundreds of
research studies and decades of management practice – not the latest fad • Completely new introductory
mini-cases and updated examples throughout the text to help students contextualize organizational
behavior theory and understand its application in today’s business world This ideal book for upper-level
undergraduate and postgraduate students of organizational behavior is written to motivate exceptional
student performance and contribute to their lasting managerial success. Online resources, including
PowerPoint slides and test banks, round out this essential resource for instructors and students of
organizational behavior.
Disclosing New Worlds - Charles Spinosa 1999-02-18
Argues that human beings are at their best not when they are engaged in abstract reflection, but when they
are intensely involved in changing the taken-for-granted, everyday practices in some domain of their
culture—that is, when they are making history. Disclosing New Worlds calls for a recovery of a way of being
that has always characterized human life at its best. The book argues that human beings are at their best
not when they are engaged in abstract reflection, but when they are intensely involved in changing the
taken-for-granted, everyday practices in some domain of their culture—that is, when they are making
history. History-making, in this account, refers not to wars and transfers of political power, but to changes
in the way we understand and deal with ourselves. The authors identify entrepreneurship, democratic
action, and the creation of solidarity as the three major arenas in which people make history, and they
focus on three prime methods of history-making—reconfiguration, cross-appropriation, and articulation.
Little Black Book of Entrepreneurship - Fernando Trias De Bes 2008
A helpful guide to assessing one's personal entrepreneurial aptitude, written for anyone seriously
considering starting a business of any kind, includes interviews with successful entrepreneurs, real-life
anecdotes and case studies, and a look at fourteen important failure factors that hinder success. Original.
The Innovation Algorithm - Genrikh Saulovich Alʹtshuller 1999
Genrich Altshuller's The Innovation Algorithm is a milestone in the development of the Theory of Inventive
Problem Solving (TRIZ). It is the result of more than 20 years of research and analysis. Here, Altshuller
details ARIZ, TRIZ's problem solving algorythm that can produce innovation and creativity of the highest
order. Saturated with profound thoughts, insights, and convincing examples, this book is regarded by many
as Altshuller's magnum opus, his handbook for a creative and technological revolution. - Back cover.
Small Business Management - Justin Longenecker 2015-05-11
Help your students realize their dreams of small business success with Small Business Management:
Launching and Growing New Ventures, Sixth Canadian Edition. This text incorporates current theory and
practice relating to starting, managing, and growing small firms. With well-balanced coverage of critical
small business issues, innovative tools, engaging examples, and integrated resource package, Small
Business Management provides instructors with the necessary tools to support the varied goals of those
seeking independent business careers. Students appreciate the text’s clear and concise writing style that
makes business concepts understandable, and the real-world examples and hands-on activities that help
them understand how to apply those concepts. The sixth Canadian edition is available with MindTap, a
powerful online platform that provides a clear learning path that gets students thinking like entrepreneurs.
International Entrepreneurship Education - Alain Fayolle 2006-01-01
The importance of this volume is that it addresses the major pedagogical issues that inevitably arise in the
context of entrepreneurship education. It represents a valuable source for those involved in the training
and development of entrepreneurial skills and initiative. Economic Outlook and Business Review Can
entrepreneurship be taught? Is it an art or a science? How is entrepreneurship learned? Another
masterpiece by the European masters Fayolle and Klandt, this volume based on the 2003 Grenoble
Conference will be useful for years to come, among educators and policymakers alike, especially those open
to the emerging paradigm. Léo-Paul Dana, University of Canterbury, New Zealand This book discusses
paradigmatic changes in the field of entrepreneurship education in response to economic, political and
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social needs, and the consequential need to reassess, redevelop and renew curricula and methods used in
teaching entrepreneurship. Traditional and new questions and concerns are addressed, including: the
development of business schools towards entrepreneurship education best-practice methods of learning
and teaching entrepreneurship both inside and outside the classroom the design of effective teaching
frameworks and tools the development of entrepreneurial behaviours and attitudes in students teaching the
design and launch of new businesses. The issue of assessing the effectiveness of entrepreneurship
education is also raised. A theoretical and methodological framework is used to measure the impact and
effectiveness of entrepreneurship education programmes on the attitudes and behaviours of students. Now
more than ever, the book argues, research in the field of entrepreneurship education has to be encouraged
and facilitated, and should drive the activity of entrepreneurship education providers. As such, this
fascinating book aims to provide researchers, practitioners, teachers and advanced students engaged in the
field of entrepreneurship with relevant and up-to-date insights into international research programmes in
entrepreneurship education.
Entrepreneurial Economics - R. McQuaid 2000-05-03
Entrepreneurial Economics is concerned with the role of entrepreneurs, and the nature and scope of
entrepreneurship in the economy. It broadly covers a range of economic and non-economic theories of the
characteristics and behaviour of entrepreneurs. Also considered are government policies to increase the
number of entrepreneurs in the economy and social entrepreneurship linked to economic development. It
includes illustrations of successful entrepreneurs and more detailed case-studies.
Valuation - McKinsey & Company Inc. 2020-06-30
McKinsey & Company's #1 best-selling guide to corporate valuation—the fully updated seventh edition
Valuation has been the foremost resource for measuring company value for nearly three decades. Now in
its seventh edition, this acclaimed volume continues to help financial professionals around the world gain a
deep understanding of valuation and help their companies create, manage, and maximize economic value
for their shareholders. This latest edition has been carefully revised and updated throughout, and includes
new insights on topics such as digital, ESG (environmental, social and governance), and long-term
investing, as well as fresh case studies. Clear, accessible chapters cover the fundamental principles of value
creation, analyzing and forecasting performance, capital structure and dividends, valuing high-growth
companies, and much more. The Financial Times calls the book “one of the practitioners’ best guides to
valuation.” This book: Provides complete, detailed guidance on every crucial aspect of corporate valuation
Explains the strategies, techniques, and nuances of valuation every manager needs to know Covers both
core and advanced valuation techniques and management strategies Features/Includes a companion
website that covers key issues in valuation, including videos, discussions of trending topics, and real-world
valuation examples from the capital markets For over 90 years, McKinsey & Company has helped
corporations and organizations make substantial and lasting improvements in their performance. Through
seven editions and 30 years, Valuation: Measuring and Managing the Value of Companies, has served as
the definitive reference for finance professionals, including investment bankers, financial analysts, CFOs
and corporate managers, venture capitalists, and students and instructors in all areas of finance.
Grow from Within: Mastering Corporate Entrepreneurship and Innovation - Robert Wolcott
2008-12-01
Create Business and Generate Profits in New Markets through Innovation! “The best account I have read
about how companies can enable and support internal entrepreneurs to achieve innovation-led growth.”
Philip Kotler, S.C. Johnson & Son Professor of International Marketing, Kellogg School of Management “An
essential resource for both private and public sector leaders seeking to align new business creation with an
organization’s mission and strategy . . . and achieve results.” William J. Perry, former U.S. Secretary of
Defense “Wolcott and Lippitz are not only insightful, they are spot on. This is exactly the book corporate
leaders—from CEOs and functional executives to corporate entrepreneurial teams—need to help them
navigate the exceptional challenges of organic growth and innovation.” Betsy Holden, Senior Advisor,
McKinsey & Company, and former Co-CEO, Kraft Foods, Inc. About the Book: IBM reports $15 billion of
annual new revenues from 22 Emerging Business Opportunities. In 2008, $4 billion in revenues from
companywide innovation efforts allowed Whirlpool to maintain its top line, despite global recession and the
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steep drop in housing markets. A DuPont business group leader, Ellen Kullman, backed an ambitious new
business creation program and later became DuPont’s CEO. Each of these companies has learned how to
create new businesses on a repeatable basis. In Grow from Within, two leading scholars from the Kellogg
School of Management explain how your company can discover the right approach to corporate
entrepreneurship and make it profitable. Taking innovation to the next level, corporate entrepreneurship is
the process of building new businesses within an established organization— new businesses that are
distinct from the core company but that leverage some of its most powerful assets. Grow from Within
examines: The fundamentals of designing a new business The four dominant models of corporate
entrepreneurship Ways to align your innovation program with your strategy Leadership requirements for
developing new businesses Innovation is critical to business success and growth, but it’s only the first step.
Without strategically driven processes to turn insights into growing businesses, even the best ideas can fail.
Creativity is often serendipitous; innovation management should not be. Grow from Within provides the
knowledge you need to conceive and design valuable new businesses that breathe life into ideas and
dramatically improve your top and bottom lines.
Tourism 1 - Robin Walker 2006-01-01

solucionario-empresa-iniciativa-emprendedora-mcgraw-hill

A new, up-to-date course where students learn what they need to know for a career in commerce, tourism,
nursing, or technology.
The Principles of Scientific Management - Frederick Winslow Taylor 1913
Management - Heinz Weihrich 1993
The tenth edition of this classic management textbook features a new pronounced emphasis on global
management. Equal attention is paid to the new Europe and the Pacific Rim as to the United States, and
chapter cases are both domestic and international. Each of the six new Part Closings has a new
International Focus section and a new Global Car Industry Case. Part closings 2 to 6 compare each of the 5
management functions in Japan, the USA and the People's Republic of China.
Bibliografía española - 2001-02
The Art of the Start - Guy Kawasaki 2004
A new product, a new service, a new company, a new division, a new anything - where there's a will,
Kawasaki shows the way with his essential steps to launching one's dreams.
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