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Business and Society - Anne T. Lawrence 2020
The Book of Night Women - Marlon James
2009-02-19
From the author of the National Book Award
finalist Black Leopard, Red Wolf and the
WINNER of the 2015 Man Booker Prize for A
Brief History of Seven Killings "An undeniable
success.” — The New York Times Book Review A
true triumph of voice and storytelling, The Book
of Night Women rings with both profound
authenticity and a distinctly contemporary
energy. It is the story of Lilith, born into slavery
on a Jamaican sugar plantation at the end of the
eighteenth century. Even at her birth, the slave
women around her recognize a dark power that
they- and she-will come to both revere and fear.
The Night Women, as they call themselves, have
long been plotting a slave revolt, and as Lilith
comes of age they see her as the key to their
plans. But when she begins to understand her
own feelings, desires, and identity, Lilith starts

to push at the edges of what is imaginable for
the life of a slave woman, and risks becoming
the conspiracy's weak link. But the real
revelation of the book-the secret to the stirring
imagery and insistent prose-is Marlon James
himself, a young writer at once breathtakingly
daring and wholly in command of his craft.
Direct Selling - Sara L. Cochran 2021-09-14
The Power of Direct Selling. Direct selling is not
an industry per se nor is it merely a go-to-market
business model and channel to reach consumers.
It is bigger than any of this – direct selling is
people. The ability for people with
entrepreneurial spirit to build a successful
business, whether it be from the ground up or by
representing a company’s product, is at the
heart of direct selling and it is people who made
(and continue to make) direct selling the
successful marketplace that it is today. The
direct selling marketplace is comprised of
mission-driven and socially responsible
companies offering a wide variety of product and
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services, and the list of direct selling companies
is abundant with entrepreneurs who built their
businesses by utilizing an independent
salesforce channel to market and sell their
products or services directly to consumers.
Possibly one of the most prominent of these
entrepreneurs is Mary Kay Ash, a legend as a
glass-ceiling breaker and a woman who built a
very successful business with a go-to-market
strategy of direct selling. Unlike Mary Kay Ash,
however, not all aspiring business owners are
willing/able to invest their savings and time on a
start-up business. These micro-entrepreneurs
desire to have the economic and social benefits
of managing their own businesses but do not
want the startup costs and demands associated
with traditional business planning. As such,
becoming a direct selling distributor offers a
low-risk, low-cost pathway to microentrepreneurship. The traditional barriers to
small business ownership are removed when a
micro-entrepreneur builds a direct selling
business that is backed by established brands.
These established brands, several of which are
featured in this book, offer the microentrepreneurs quality products, business
training, and technological resources to achieve
a self-determined metric of success. Framed
within the context of entrepreneurship and an
historical overview of the long-term
sustainability of this business model, this book is
intended for practitioners who want to read
about the breadth and depth of direct selling.
Importantly, this book provides considerable
depth in terms of three particular issues
associated with direct selling: Compensation,
Ethics & compliance, and Global reach. For
scholars, this book is built on a strong
foundation of valid and reliable research
endeavors. The authors have published research
on direct selling in high quality, reputable and
peer-reviewed academic and practitioner
journals. Thus, this book can add foundationally
to the research efforts of academics who are
conducting research in a wide variety of topics
(such as sales, women empowerment, business
strategy, ethics, distribution models, gig
economy, and global entry – to name a few), as
well as to members of the press who want
reliable and valid content upon which to build
their stories. The book’s content is also

particularly informative for policymakers at the
local, state, national, and international levels.
For students, reading this book will offer a
variety of insights, particularly related to the
intricacies of channel selection and design.
Direct Selling: A Global and Social Business
Model is a collective project from eight
academics and practitioners who have dedicated
much of their careers to understanding direct
selling as both a go-to-market strategy and a
channel of distribution and to capturing the
people who are the foundation of direct selling.
The pages of this book bring together a wealth
of research and knowledge that can inform a
broad spectrum of constituents about the
economic and social benefits of direct selling,
while also providing detail and clarity on key
issues related to direct selling as a sustainable
business model.
Business Ethics - Stephen M. Byars 2018-09-24
People, Planet, Profit - Kit Oung 2022-03-17
When you see or read about excessive corporate
profiteering, business malpractices, poor social
welfare, and environmental and ecological
disasters, do you have an urge to do something?
With so many analysis reports, academic
journals, news coverage, and documentaries on
the subject, why is there so little action? Most
management gurus and executives recognize
that it is possible to achieve a triple bottom line running a business for the benefit of the people,
the planet, and profit at the same time. To
achieve this, businesses have to solve their
internal issues involving the leadership team,
the management team, and the technical team.
Drawing from leadership and management
practices, practical case studies, and using
energy, water, raw material, waste and its
associated environmental impact as examples,
People, Planet, Profit describes the ten internal
issues - five technical, two leadership, and three
managerial - and solutions to these issues. A
coherent, joined-up, and concerted effort allows
responsible businesses to initiate, gain
momentum, and achieve success in reducing
their environmental impact. The same tools can
then be applied to other areas of a triple bottom
line.
Applied Humanism - Jennifer Hancock
2019-05-29
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This book provides a short introduction to the
philosophy of humanism and discusses how and
why it is being applied to business and why it is
so effective when you do so. You can’t
understand humanistic business management
unless you understand what humanism is. This
book provides a short introduction to the
philosophy of humanism and discusses how and
why it is being applied to business and why it is
so effective when you do so. Humanism helps us
prioritize human value as important. It supports
positive interpersonal relationships and
collaborative and respectful decision-making.
Since all businesses are in the business of
solving problems, good problem solving is
essential to good business. Humanism has
already transformed many other disciplines
including psychology, medicine, nursing, and
more. Additionally, humanism is foundational to
the practice of human resources, without which
businesses cannot operate. It is important for
business managers to understand the philosophy
fully so they can understand how to not only
manage people more effectively, but how to
operate their businesses in a way that helps the
communities in which they operate. This book
will provide the primer they need to create more
effective and ethical businesses.
Business and Society: Stakeholders, Ethics,
Public Policy - Anne T. Lawrence 2019-03-21
In a world economy that is becoming
increasingly integrated and interdependent, the
relationship between business and society is
becoming ever more complex. The globalisation
of business, the emergence of civil society
organisations in many nations, and new
government regulations and international
agreements have significantly altered the job of
managers and the nature of strategic decision
making within the firm. The sixteenth edition of
Business and Society: Stakeholders, Ethics,
Public Policy draws on the latest research to
address the challenges facing business
organisations and their stakeholders. The text
builds on its legacy of market leadership by reexamining central issues.
My Faraway One - Sarah Greenough
2011-06-21
Collects the private correspondence between
Georgia O'Keeffe and Alfred Stieglitz, revealing
the ups and downs of their marriage, their

thoughts on their work, and their friendships
with other artists.
Project Management Essentials, Second Edition Kathryn N. Wells 2018-10-22
Project management is a critical skill across a
broad range of disciplines. Yet most people,
regardless of educational background, have
never received training in how to plan, manage,
and execute projects. Project Management
Essentials, Second Edition, is the go-to book for
tried and true project management skills
combined with the most current ideas from Agile
in a concise, up-to-date, user-friendly format. It
follows the project life cycle and provides
several ready-to-use templates. Readers can use
this book to plan and manage a project from
start to finish or as a reference for help with one
particular component of project management.
Alongside each template is a brief description of
what each template is and why it is useful, with
an example to illustrate it.
Business Model You - Timothy Clark
2012-03-12
A one-page tool to reinvent yourself and your
career The global bestseller Business Model
Generationintroduced a unique visual way to
summarize and creativelybrainstorm any
business or product idea on a single sheet of
paper.Business Model You uses the same
powerful one-page tool toteach readers how to
draw "personal business models," which
revealnew ways their skills can be adapted to
the changing needs of themarketplace to reveal
new, more satisfying, career and lifepossibilities.
Produced by the same team that created
BusinessModel Generation, this book is based on
the Business ModelCanvas methodology, which
has quickly emerged as the world'sleading
business model description and innovation
technique. This book shows readers how to:
Understand business model thinking and
diagram their currentpersonal business model
Understand the value of their skills in the
marketplace anddefine their purpose Articulate
a vision for change Create a new personal
business model harmonized with thatvision, and
most important, test and implement the new
model When you implement the one-page tool
from Business ModelYou, you create a gamechanging business model for your lifeand career.
Forecasting Fundamentals - Nada Sanders
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2016-11-14
This book is for everyone who wants to make
better forecasts. It is not about mathematics and
statistics. It is about following a well-established
forecasting process to create and implement
good forecasts. This is true whether you are
forecasting global markets, sales of SKUs,
competitive strategy, or market disruptions.
Today, most forecasts are generated using
software. However, no amount of technology and
statistics can compensate for a poor forecasting
process. Forecasting is not just about generating
a number. Forecasters need to understand the
problems they are trying to solve. They also
need to follow a process that is justifiable to
other parties and be implemented in practice.
This is what the book is about. Accurate
forecasts are essential for predicting demand,
identifying new market opportunities,
forecasting risks, disruptions, innovation,
competition, market growth and trends.
Companies can navigate this daunting landscape
and improve their forecasts by following some
well-established principles. This book is written
to provide the fundamentals business leaders
need in order to make good forecasts. These
fundamentals hold true regardless of what is
being forecast and what technology is being
used. It provides the basic foundational
principles all companies need to achieve
competitive forecast accuracy.
Marketing in the Digital World - Avinash
Kapoor 2020-12-08
The author explores and analyzes the digital and
social media dynamics for virtual world,
including the mechanism involved in bringing
targeted traffic and increasing brand awareness
in the real-time programmatic and algorithmic
world of communication, where the new digital
world is progressively being propelled by the
blockchain-enabled social media platforms. The
intelligent corporates are becoming data-driven
and AI-powered enterprises to compete,
differentiate, and successfully reach consumers.
This book develops a critical understanding of
the digital marketing landscape. The author
explores and examines the various aspects of
digital marketing process and their implications.
It takes an in-depth look at what firms can do to
pioneer and successfully execute the digital
marketing innovations in a mobile-synchronized

and mobile-optimized world for building and
sustaining the online customer relationship and
loyalty. The author explores and analyzes the
digital and social media dynamics for virtual
world, including the mechanism involved in
bringing targeted traffic and increasing brand
awareness in the real-time programmatic and
algorithmic world of communication, where the
new digital world is progressively being
propelled by the blockchain-enabled social
media platforms. In this connected world, the
consumers are connected with portals of
interactive multi-smart shared interfaces.
Kapoor discusses and demonstrates that the
practitioners should direct their endeavors more
toward fostering the positive brand image and
the consumer-based brand equity than shortrange transactions. This book is intended for a
broad audience including students and
professors in graduate business schools, and
practicing business executives. The goal is to
inform management practice and help current
and future business leaders navigate through
the competitive storms unleashed by digital
technology for reaching market segments, for
conducting market research, and for managing
content, no matter what industry it is.
Managing Commodity Price Risk - George A.
Zsidisin 2016-10-31
Almost every organization is exposed to financial
risk stemming from commodity price volatility.
Risk exposure may be direct, from the prices
paid for raw materials transformed into products
sold to customers, or indirect, from higher
energy, transportation costs, and supplier
commodity purchases. Managing Commodity
Price Risk: A Supply Chain Perspective provides
a range of approaches organizations can
implement and adapt for assessing, forecasting,
and managing commodity price volatility and
reducing financial risk exposure associated with
purchased goods and services. Understanding
and managing commodity price risk is important
for organizations and supply chain professionals
due to the significant direct financial effects
price volatility has on profitability,
organizational cash flow, the ability to
competitively price products, new product
design, buyer–supplier relationships, and the
negotiation process.
Zero to $10 Million - Shane Brett 2021-02-18
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Zero to $10 Million is a practical step by step
guide that teaches entrepreneurs’ how to build a
$10 million dollar technology business. It
describes in detail how to create a great
product, find a brilliant team, raise money from
professional investors, and then scale the
company globally. It is what works in the “real
world”. This book is written by Shane Brett - a
serial technology entrepreneur with many years’
experience of setting up, funding, and scaling
technology start-ups worldwide. It follows the
exact steps and processes he used to reach a
$10 million dollar valuation and raise multiple
rounds of funding from venture capital investors.
The text is perfect for aspiring entrepreneurs,
budding founders, and anyone who wants to
understand how to build a successful technology
start-up from the ground up. It breaks down the
mystery behind how to grow a new technology
business and explains what it is actually like to
be a start-up CEO and how to manage the daily
challenges and constant stress.
Business and Society - Anne T. Lawrence
2004-04-01
Business and Society: Stakeholder Relations,
Ethics and Public Policy by
Lawrence/Weber/Post, has continued through
several successive author teams to be the
market-leader in its field. For over thirty years,
Business and Society has been updated and
reinvented in response to societyâ€™s
relationship to business. Business and Society,
11e highlights why government regulation is
sometimes required as well as new models of
business-community collaboration. Business and
Society, 11e is a book with a point of view.
Lawrence, Weber and Post believe that
businesses have social (as well as economic)
responsibilities to society; that business and
government both have important roles to play in
the modern economy; and that ethics and
integrity are essential to personal fulfillment and
to business success. The book is designed to be
easily modularized; an instructor who wishes to
focus on a particular portion of the material may
select individual chapters or cases to be
packaged in a Primis custom product.
The Transgender Phenomenon - Richard
Ekins 2006-10-23
"Dave King and Richard Ekins are the leading
world sociologists in this field. The book brings

together a brilliant synthesis of history, case
studies, ideas and positions as they have
emerged over the past thirty years, and brings
together a rich but always grounded account of
this field, providing a state of the art of critical
concepts and ideas to take this field further
during the twenty first century." - Ken Plummer,
University of Essex "An outstanding survey of
the evolution of trans phenomena, splendidly
written, highly informative, scholarly at its best,
yet easy to read even for those neither trans nor
sociologist. Ekins and King, experts in the field,
unroll the panoramas of sex, gender, and
transgendering that have evloved during the last
decades. For everyone wanting to understand
the interaction of women and men and of those
who cannot or will not identify with either of
these two cataegories, reading this book is a
must, and a real pleasure." - Friedmann
Pfaefflin, University of ULM This
groundbreaking study sets out a framework for
exploring transgender diversity for the new
millennium. It sets forth an original and
comprehensive research and provides a wealth
of vivid illustrative material. Based on two
decades of fieldwork, life history work,
qualitative analysis, archival work and contact
with several thousand cross-dressers and sexchangers around the world, the authors
distinguish a number of contemporary
transgendering 'stories' to illustrate: The binary
male/female divide The interrelations betwen
sex, sexuality and gender The interrelations
between the main sub-processes of
transgendering. Wonderfully insightful, The
Transgender Phenomenon develops an original
and innovative conceptual framkework for
understanding the full range of the transgender
experience.
Analytics, Data Science, and Artificial
Intelligence - Ramesh Sharda 2020-03-06
For courses in decision support systems,
computerized decision-making tools, and
management support systems. Market-leading
guide to modern analytics, for better business
decisionsAnalytics, Data Science, & Artificial
Intelligence: Systems for Decision Support is the
most comprehensive introduction to
technologies collectively called analytics (or
business analytics) and the fundamental
methods, techniques, and software used to
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design and develop these systems. Students gain
inspiration from examples of organisations that
have employed analytics to make decisions,
while leveraging the resources of a companion
website. With six new chapters, the 11th edition
marks a major reorganisation reflecting a new
focus -- analytics and its enabling technologies,
including AI, machine-learning, robotics,
chatbots, and IoT.
The Street-Smart Side of Business - Tara
Acosta 2021-12-14
Have you ever thought about what it would be
like to own your own business? Maybe you’ve
given thought to how you can turn your passion
into a career or maybe you just want to do
something different. Most people have at least
teetered with the idea–if you have, this is the
book for you! Wouldn’t it be amazing to be able
to have your income generated by something
that you really enjoy or are interested in? It
doesn’t matter our age or where we are in our
lives. We have the power to redirect, set new
goals, and achieve them. We just have to be
smart about it. This book provides realistic
insight as to what running a business is really
about. It will help prepare you for all aspects of
business and teach you how to protect yourself
and your investment. The simplicity of using our
intuition is often overlooked. The point is to
understand exactly what you’re getting into and
not be blinded by the appearance of a good
opportunity. This book will open your eyes and
show you how to evaluate opportunities, people,
and motives–skills often overlooked but are
critical aspects of owning and operating a
successful business. Prepare to get in tune with
your “street smarts” in order to be successful in
business and in life.
Business and Society - James E. Post 2002
Strategic Management Accounting - Sean
Stein Smith 2017-01-26
This book critically analyzes the concept of
strategic management accounting, the
implications this emerging paradigm will have
on the accounting profession, and the
ramifications for businesses at large. This
research examines current literature, and
illustrates these concepts with current market
examples. This manuscript approaches the topic
in a way that is unique by linking the concept of

SMA to the integrated reporting framework. In
essence, strategic management accounting is a
theory with broad-based support, but the IR
framework and reporting structure provides a
vehicle through which progress, costs, and
benefits of a more strategic accounting function
can be evaluated. Focusing on principles,
primarily for internal management utilization,
the following provides an outline and summary
of concepts and techniques that can be used to
elevate the role of the management accounting
function. Whether you are a management expert,
an accounting professional, or simply someone
looking to keep up to date with emerging
business trends, this text provides the content,
and action-oriented steps to meet those
expectations.
Business and the Culture of Ethics - Quentin
Langley 2020-09-18
This book explores business ethics as applied in
a modern context including data management,
corporate social responsibility, media ethics, and
government ethics. Ethics are not the same as
morals. They are contextual and apply to specific
relationships. This work explores business ethics
as applied in a modern context including data
management, corporate social responsibility,
media ethics, and government ethics. Drawing
on the work of philosophers, the work is
nonetheless contemporary and practical.
The Business of Music Management - Tom Stein
2021-03-25
Readers will gain vital and accurate knowledge
about the music business, how musicians get
paid, the legal framework for business, and will
learn to recognize and leverage opportunities
through overcoming the inevitable obstacles to
success in a rapidly-changing industry. The
author offers valuable insights into the niche
readers might fill with their career, and discover
their unique path to success. Readers will come
away with a greater understanding of the scope
and demands of the music and entertainment
industry.
Contemporary Business Issues with
Readings - James E. Post 2001-01-01
Based on selected materials from Business and
society: corporate strategy, public policy, ethics,
9th edition.
Introduction to Business Analytics, Second
Edition - Marguerite L. Johnson 2020-12-14
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This book presents key concepts related to
quantitative analysis in business. It is targeted at
business students (both undergraduate and
graduate) taking an introductory core course.
Business analytics has grown to be a key topic in
business curricula, and there is a need for
stronger quantitative skills and understanding of
fundamental concepts. This second edition adds
material on Tableau, a very useful software for
business analytics. This supplements the tools
from Excel covered in the first edition, to include
Data Analysis Toolpak and SOLVER.
Business Ethics and Values - Colin M. Fisher
2006
"Business Ethics and Values" introduces
students to the complexities and principles of
ethical issues by focusing on developing ethical
awareness and the ability to argue business
ethics matters. A proven resource, the second
edition of this text continues to present a
successful blend of concrete issues and
academic theory, suitable for undergraduate and
postgraduate students with or without practical
experience of the world of organisations. It gives
as much importance to individual conscience at
work as it does to socially responsible behaviour
at the corporate level and within the global
business world. Hallmark features: Broad
coverage of the many issues in this subject
ensures that students see the whole picture. The
use of real-world case studies and simulations
helps to stimulate debate and appreciate the
multi-faceted aspects of ethical arguments. New
to this edition: New material on the ethics of ecommunication, sustainability and the ethical
impact of globalisation ensures that students are
learning from the most up-to-date material
available. Further analysis of Anglo-American
approaches to corporate governance and their
ethical underpinnings. Short test and
assignment questions at the end of each chapter
help students to consolidate their learning. More
simulation exercises and activities give students
the opportunity to reflect on their attitudes to
this engaging subject. A well-developed
supplements package to support tutors and
students includes an instructor's manual,
PowerPoint slides and a companion website.
Colin Fisher is Professorof Managerial Ethics
and Values, Nottingham Business School,
Nottingham Trent University. Alan Lovell is

Professor of Organisational Accountability and
Head of the Department of Accounting, Finance
& Economics, Nottingham Business School,
Nottingham Trent University.
ISE Business and Society: Stakeholders, Ethics,
Public Policy - ANNE. WEBER LAWRENCE
(JAMES.) 2022-02-18
Loose-Leaf for Business and Society - Anne
T. Lawrence 2019-03-25
Using Statistics for Better Business
Decisions - Justin Bateh 2015-12-16
More and more organizations around the globe
are expecting that professionals will make datadriven decisions. Employees, team leaders,
managers, and executives that can think
quantitatively should be in high demand. The
goal of this book is to increase ability to identify
a problem, collect data, organize, and analyze
data that will help aid in making more effective
decisions. This book will provide you with a solid
foundation for thinking quantitatively within
your company. To help facilitate this objective,
this book follows two fictitious companies that
encounter a series of business problems, while
demonstrating how managers would use the
concepts in the book to solve these problems and
determine the next course of action. This book is
for beginners and does not require prior
statistical training. All computations will be
completed using Microsoft Excel.
Business Intelligence - Jerzy Surma 2011-03-06
This book is about using business intelligence as
a management information system for
supporting managerial decision making. It
concentrates primarily on practical business
issues and demonstrates how to apply data
warehousing and data analytics to support
business decision making. This book progresses
through a logical sequence, starting with data
model infrastructure, then data preparation,
followed by data analysis, integration,
knowledge discovery, and finally the actual use
of discovered knowledge. All examples are based
on the most recent achievements in business
intelligence. Finally this book outlines an
overview of a methodology that takes into
account the complexity of developing
applications in an integrated business
intelligence environment. This book is written
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for managers, business consultants, and
undergraduate and postgraduates students in
business administration.
Business and Society: Stakeholders, Ethics,
Public Policy - Anne Lawrence 2008
This edition includes chapters on managing
public issues, the challenges of globalization,
influencing the political environment, managing
technological changes, and managing a diverse
workplace, amongst others.
Introduction to Business: A Primer On Basic
Business Operations - Patrice Flynn 2019-09
Do we need yet another textbook on business
fundamentals when every publishing house has
stacks of such books ready for sale? No, we do
not need another standard textbook. What we
need is a new kind of teaching tool that at once
accommodates the modern-day classroom and
exposes new century students to the
contemporary world of global capitalism in
which today's businesses operate. In primer
form, Dr. Patrice Flynn clarifies the functional
areas of business, a term used to describe what
every businessperson needs to understand to be
successful, from entrepreneurship to small
business development, legal structure, going
global, finance, big data, marketing,
management, and more. This primer
demonstrates how a master teacher teaches new
century students, thus giving supremacy to
pedagogy along with rigorous content. The
primer can be used with both business students
and the growing number of nonbusiness
students interested in learning how business
works before entering the world of work. Every
student will come away not only with a sense of
the business areas that pique their interest but
also with a deeper understanding of business
from which to craft next career steps.
Harness It - Michael Ginsberg 2019-06-03
Considering the increasing importance of
renewable energy for climate change mitigation,
this book provides an overview of how
renewable energy sources are integrated into
the grid to promote better understanding among
students and business professionals in the utility
sector and across industries. Following an
overview of the technical and historical
development of the electric grid in the U.S. and
Europe, this guide reviews hydropower, solar
photovoltaics, wind energy, fuel cell, and battery

technologies. The author also presents models
for the connection of these renewable energy
sources from large-scale to on-site and
community power/microgrids. The models are
explained through case studies in the developed
and developing worlds that explore how
technical evaluations are conducted, policy
incentives implemented, and project finance
applied. Considering the increasing importance
of renewable energy for climate change
mitigation, this book provides an overview of
how renewable energy sources are integrated
into the grid to promote better understanding
among students and business professionals in
the utility sector and across industries. Most
literature on grid interconnection is highly
technical, assuming an in-depth understanding
of electrical engineering. With the rise of clean
technologies and the diversity of interconnection
models, this guide fills a gap in the existing
literature by equipping non-technical business
managers with the salient information they need
to make critical decisions for their organizations.
The Entrepreneurial Adventure - Oliver James
2015-12-15
The Entrepreneurial Adventure is perfect for
anyone with an interest in business or with
aspirations to start their own business. The
author outlines key principles of the
entrepreneurial adventure and the business
world, bringing it to life using case studies. This
book contains useful and practical information
about business and entrepreneurship gives a
robust understanding of the theory and realworld implications of running a successful
business. It describes and explains the whole
process from understanding the implications and
risks, the start-up stage through to future
expansion. The authors clearly demonstrate that
if the good business habits and practices
described in this book are followed consistently,
you really will achieve entrepreneurial success
and the opportunities that come with it.
The Measurement of Moral Judgement:
Volume 2, Standard Issue Scoring Manual Ann Colby 1987-09-30
This long-awaited two-volume set constitutes the
definitive presentation of the system of
classifying moral judgment built up by Lawrence
Kohlberg and his associates over a period of
twenty years. Researchers in child development
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and education around the world, many of whom
have worked with interim versions of the system,
indeed, all those seriously interested in
understanding the problem of moral judgment,
will find it an indispensable resource. Volume I
reviews Kohlberg's stage theory, and the by-now
large body of research on the significance and
utility of his moral stages. Issues of reliability
and validity are addressed. The volume ends
with detailed instructions for using the forms in
Volume 2. Volume 2, in a specially-designed,
user-friendly format, includes three alternative
functionally-equivalent forms of the scoring
system.
Business and Society - James Post 2003-01-01
Business and Society: Corporate Strategy, Public
Policy and Ethics, by Post, Lawrence and Weber
was the first book to be published in the field of
business and society and is the market leader!
For over thirty years, Business and Society has
been updated and reinvented in response to
society¿s relationship to business. Post,
Lawrence and Weber discuss the social and
ethical impacts of business. Business and
Society, 10e highlights why government
regulation is sometimes required as well as new
models of business-community collaboration.
Business and Society, 10e is a book with a point
of view. Post, Lawrence and Weber believe that
businesses have social (as well as economic)
responsibilities to society; that business and
government both have important roles to play in
the modern economy; and that ethics and
integrity are essential to personal fulfillment and
to business success.
Art Worlds - Howard S. Becker 2008-04-08
This classic sociological examination of art as
collective action explores the cooperative
network of suppliers, performers, dealers,
critics, and consumers who—along with the
artist—"produce" a work of art. Howard S.
Becker looks at the conventions essential to this
operation and, prospectively, at the extent to
which art is shaped by this collective activity.
The book is thoroughly illustrated and updated
with a new dialogue between Becker and
eminent French sociologist Alain Pessin about
the extended social system in which art is
created, and with a new preface in which the
author talks about his own process in creating
this influential work.

The Blue Book of Grammar and Punctuation
- Lester Kaufman 2021-04-16
The bestselling workbook and grammar guide,
revised and updated! Hailed as one of the best
books around for teaching grammar, The Blue
Book of Grammar and Punctuation includes
easy-to-understand rules, abundant examples,
dozens of reproducible quizzes, and pre- and
post-tests to help teach grammar to middle and
high schoolers, college students, ESL students,
homeschoolers, and more. This concise,
entertaining workbook makes learning English
grammar and usage simple and fun. This
updated 12th edition reflects the latest updates
to English usage and grammar, and includes
answers to all reproducible quizzes to facilitate
self-assessment and learning. Clear and concise,
with easy-to-follow explanations, offering "just
the facts" on English grammar, punctuation, and
usage Fully updated to reflect the latest rules,
along with even more quizzes and pre- and posttests to help teach grammar Ideal for students
from seventh grade through adulthood in the US
and abroad For anyone who wants to understand
the major rules and subtle guidelines of English
grammar and usage, The Blue Book of Grammar
and Punctuation offers comprehensive,
straightforward instruction.
Congressional Record - United States. Congress
1967
Loose-Leaf for Business and Society - Anne T.
Lawrence 2022-02-15
In a world economy that is becoming
increasingly integrated and interdependent, the
relationship between business and society is
becoming ever more complex. The globalization
of business, the emergence of civil society
organizations in many nations, and new
government regulations and international
agreements have significantly altered the job of
managers and the nature of strategic decision
making within the firm. The Seventeenth Edition
of Business and Society: Stakeholders, Ethics,
Public Policy draws on the latest research to
address the challenges facing business
organizations and their stakeholders. The text
builds on its legacy of market leadership by
reexamining central issues.
Calling Out COVID-19 - Faisal Sheikh
2021-05-15
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This book is written for business owners,
entrepreneurs, leadership, or management
teams in public or third sector and professionals
who are currently dealing with the COVID-19
epidemic. We are currently experiencing the
second wave of an unprecedented global
pandemic–the COVID-19 crisis, which is
destroying established industries such as
tourism and attributing to the death of millions
of people worldwide. The authors believe that
the pandemic is analogous to the ancient Roman
tragedy of Pompeii when the citadel was buried
under four to six meters (13 to 20 feet) of
volcanic ash and pumice in the eruption of
Mount Vesuvius in AD 79. This book is written
for business owners, entrepreneurs, leadership,
or management teams in public or third sector
and professionals who are currently dealing with

the COVID-19 epidemic. It offers tools and
techniques located in the economics of
innovation, other frameworks such as the Fraud
Triangle, and the authors extensive experience
including rigorous cash management, practical
fraud prevention, and detection and advice on
implementing and refining corporate governance
structures. The book will also be of interest to
postgraduate including MBA students and
business researchers. The book concludes by
summarizing the key theories that can be used
to understand the impact of this Pompeii Event
and pragmatic solutions to fight COVID-19. The
authors argue that organizations rooted in
foresight will survive and emerge as future trail
blazers. An extensive appendix is also included
which outlines the implications for financial
reporting.
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